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The health and well-being of 
our people is our top priority with 
the onset of COVID-19 (Novel 
Coronavirus) spreading globally. 
That was the message of Saudi 
Aramco president and CEO Amin 
Nasser in a recent conference call 
with management.

He reiterated that we must 
all take special care of our own 
health, maintaining proper hy-
giene such as washing hands 
and avoiding crowded places, as 
well as getting proper medical 
treatment if we start to feel un-
well, Nasser said on the call. The 

company has established a task 
force to address issues related to 
COVID-19 for both business op-
erations and in our communities. 

“We must take all necessary 
precautions. We need to be vig-
ilant with our health,” Nasser 
said.

CEO on Coronavirus: people are our priority 

(carbon intensity to an estimated 10.1 kg of carbon 
dioxide equivalent (CO2e)/boe in 2019 compared to 
10.2 kg of CO2e/boe the previous year)
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financial framework
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Over the past eight decades, Saudi Ar-
amco has considered people its greatest 
assets, and as the world takes on the 
Coronavirus (or COVID-19), the company 
has made the health and safety of people 
its top priority. Our people play a crucial 
role in developing and providing the ener-
gy that enables economic growth for our 
communities and the globe, and this en-
ergy helps the world to meet global chal-
lenges such as the COVID-19 virus. 

Here is a list of actions taken by Sau-
di Aramco organizations to protect the 
health of our people: 

our people
• More than 100 employees and de-

pendents were repatriated from high risk 
countries to Saudi Arabia 

• Business travel and suspended Umrah 

Saudi Aramco steps up to protect the health  
and safety of our people

CEO recognizes employees’ resilience; Board 
‘extremely supportive of the work we do’

Saudi Aramco president and CEO Amin 
Nasser shared highlights of the recent Sau-
di Aramco Board of Directors meeting in 
Dhahran.

During the Board meeting, which took 
place by a combination of in-person and 
video conference participation on March 
12-14 because of the Novel Coronavirus 
(COVID-19), Board members received a 
number of committee reports on corpo-
rate risks, as well as on safety, environ-
mental, and financial performance. The 
directors also received updates on a num-
ber of transactions, including our acqui-
sition of SABIC, in addition to initiatives 
and projects that the company is currently 
pursuing, such as the King Salman Inter-
national Complex for Maritime Industries. 

The Board also received a presentation 
on the economic and financial impact of 
the Coronavirus on the company, including 
our response and action plans.  

The Board then approved the following 
vice president appointments effective April 
1, 2020:

• Nabil K. Al-Dabal — vice president, 
Human Resources

• Fergus I. MacLeod — vice president, 
Investor Relations

• Abdullah M. Al Mansour — vice presi-
dent, Pipelines, Distribution, and Terminals

• Nabil A. Al-Nuaim — vice president, 
Community Services

• Olivier G. Thorel — vice president, 
Chemicals

• Aali M. Al Zahrani — vice president, 
Safety & Industrial Security

The Board also approved the 2019 An-
nual Report and the 2019 Consolidated 
Financial Statements. In fact, the company 
has issued its full-year 2019 financial re-
sults to the Tadawul stock exchange. De-
tails of our earnings are available on Saudi 
Aramco’s website in the Investor Relations 
section.

Nasser noted that 2020 got off to a very 
tough start, not only for the energy indus-
try, but globally across multiple sectors. 
The 2020 outlook for the global economy 
was already challenging, and then the on-

set of the Coronavirus drastically affected 
global oil demand, because economic, 
business and social activities, as well as 
supply chains, have been disrupted.  

Nasser said that the company has always 
successfully managed to ride out challeng-
es because of Saudi Aramco’s financial 
strength, supported by the agility, resil-
ience, and the can-do team spirit of our 
people. He strongly believes we can do the 
same now. 

Nasser said that the uncertainties as-
sociated with the COVID-19 pandemic 
are unprecedented in the company’s his-
tory, because no one knows how long 
the pandemic will last. Currently, Saudi 
Aramco is working very hard to capture 
additional business for our crude oil and 
refined products in key markets around 
the world.     

Nasser also said that the company rec-
ognizes that this is a time where our col-
leagues and families may also face chal-
lenges and we will do everything possible 
to provide the appropriate support. He 

requested that each manager meet with 
their teams, and explain to employees the 
challenges we are facing. It’s imperative on 
all of us to be prepared, Nasser said. We 
will need to double down on our efforts 
and become much more efficient and ef-
fective in what we do. 

We will need to optimize costs, and be 
innovative in how we get things done. At 
the same time, we should maintain our 
strong focus and industry leadership in 
safety, environmental, operational perfor-
mance, and reliability.   

Nasser said that the Board is very con-
scious of the challenges we are facing and 
is extremely supportive of the work we do. 
It may be a long hard road ahead where 
we will have to make sacrifices. 

Nasser added that he was confident 
that if we continue to pull together as one 
team with renewed commitment and ded-
ication, as we have done throughout our 
history, we can once again demonstrate 
our agility and deep-rooted spirit of resil-
ience to overcome what’s ahead of us. 

Across Saudi 
Aramco 
communities 
and facilities, a 
routine 
disinfection 
program is 
being 
implemented 
to sanitize high 
traffic areas 
and facilities in 
our 
communities to 
mitigate and 
prevent the 
potential 
spread of 
Coronavirus.

flights were restricted to reduce the risk 
for employees

• Skype for Business was rolled out to 
most company workstations to reduce 
the need for face-to-face meetings

• Travel restrictions to high risk coun-
tries were announced (in alignment with 
Saudi government rules)

• Advice was given on the personal re-
sponsibility of each employee and their 
families for remaining healthy by main-
taining good hygiene, avoiding mass 
gatherings, and respecting quarantine 
guidelines

• Remote working was implemented 
for employees with preexisting health 
conditions.

our communities
• A routine disinfection program has 

been implemented to disinfect high traffic 
areas and facilities in our communities to 
mitigate and prevent the potential spread 
of the COVID-19 virus

• All food outlets and recreational activ-
ities and facilities have been temporarily 
closed, including dining halls, restaurants, 
and coffee shops

• A months-long supply of high moving 
items for the commissary (such as food, 
hand sanitizer, masks, rubber gloves, and 
cleaning materials) has been stockpiled by 
Community Services

• Infection prevention screening has 
been implemented at the entrance of 
JHAH

• Inpatient visits at JHAH have been 
suspended to protect the well-being of 
people under their care.

our operations
• Reservation of meeting venues were 

restricted and large events were canceled
• The frequency of routine disinfection 

of office facilities and high touch public 
areas was increased, in partnership with 
JHAH

• Warnings were distributed concern-
ing potential malicious emails leveraging 
fears of the Coronavirus to lure people to 
click on links or download attachments 
for more information on the COVID-19 
virus

• To promote crisis readiness, an in-
creased frequency of drills and prepared-
ness exercises is taking place throughout 
various facilities and office buildings. 
Please expect drills to take place in your 
area, and support the readiness teams in 
their efforts.

Avoid close contact 
with individuals 
who have recently 
traveled to high 
risk countries.
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2019 was an exceptional year for Saudi 
Aramco. Our unique scale, low costs, and 
resilience came together to deliver both growth 
and world leading returns, while also 
maintaining our position as one of the world’s 
most reliable energy companies.

— Amin Nasser

Dhahran — Saudi Aramco this week an-
nounced its 2019 financial results, deliver-
ing strong profits and dividends despite a 
lower price environment and challenging 
margins in refining and chemicals.

Net income was $88.2 billion for the full 
year 2019, compared to $111.1 billion in 
2018. The decrease was primarily due to 
lower crude oil prices and production vol-
umes, coupled with declining refining and 
chemical margins, and a $1.6 billion im-
pairment associated with Sadara Chemical 
Company.

Free cash flow was $78.3 billion, com-
pared to $85.8 billion the previous year. 
This was primarily due to lower income, 
offset by lower capital expenditures and fa-
vorable working capital movements. 

The balance sheet showed a gearing ratio 
of -0.2% at the end of 2019, demonstrat-
ing the company’s strong and prudent fi-
nancial framework.

Total dividend payments were $73.2 bil-
lion in 2019. As disclosed in the initial pub-
lic offering (IPO) prospectus, the company 
has declared ordinary dividends of $3.9 bil-
lion, covering the period from Dec. 5 — the 
date IPO shares were allocated to investors 
— through Dec. 31. These ordinary divi-
dends represent a proportion of the $13.4 
billion total ordinary dividends declared for 
the fourth quarter of 2019. The dividends 
of $3.9 billion will be paid on March 31 to 
registered shareholders as of March 18.

With respect to calendar year 2020, and 
as described in the company’s IPO prospec-
tus, the company, subject to Board approv-
al, intends to declare aggregate ordinary 
cash dividends of at least $75 billion a year, 
paid quarterly. The first quarter 2020 div-
idends are anticipated to be announced 
along with the company’s first quarter 
2020 financial results, which are expected 
to be published in May.

Capital expenditure last year was $32.8 
billion, compared to $35.1 billion in 2018. 
The company expects capital spending for 
2020 to be between $25 billion and $30 
billion in light of current market conditions 
and recent commodity price volatility. Cap-
ital expenditure for 2021 and beyond is 
currently under review. The company’s low 
upstream costs and low sustaining capital 
provide significant flexibility and demon-
strate differentiation to its peers.

operational highlights
In 2019, the company remained one of 

the world’s largest producers of crude oil 
and condensate with an average total hy-

Saudi Aramco reports strong 2019 results 
despite difficult macro environment

drocarbon production of 13.2 million bar-
rels per day of oil equivalent.

Saudi Aramco’s total 2019 hydrocarbon 
reserves under the Concession Agreement 
were 258.6 billion barrels of oil equivalent 
(boe), compared to 256.9 billion boe in 
2018.

Following the attacks on two facilities in 
September, the company restored produc-
tion levels within 11 days, a direct result of 
its emergency response training and pro-
cedures. As a result, the company demon-
strated its long-standing reputation for re-
liability.

In February 2020, the company received 
regulatory approval for the development 
of the Jafurah unconventional gas field in 
the Eastern Province. It is the largest uncon-
ventional gas field in the Kingdom to date, 
with an estimated 200 trillion cubic feet of 
resources. The field will be gradually devel-
oped in phases. The start of production of 

the first phase is expected in early 2024.
In its downstream business, the company 

continued to enhance its portfolio, optimiz-
ing operations and capturing value from 
strategic integration across the hydrocar-
bon value chain.

Saudi Aramco entered into a share pur-
chase agreement last year to acquire the 
Public Investment Fund’s 70% equity in-
terest in SABIC, one of the world’s largest 
chemicals companies, for $69.1 billion. The 
acquisition will accelerate Saudi Aramco’s 
downstream strategy and help capture 
rising demand for petrochemical products 
over the longer term. Upon closing of the 
SABIC transaction, anticipated in the first 
half of 2020, the company is expected to 
become one of the world’s largest petro-
chemical producers by production capacity.

strategic highlights
In December, Saudi Aramco completed 

Amin Nasser shakes 
hands with Mubarak 
Dossary, an outside 
operator who 
responded 
courageously to 
attacks targeting 
Abqaiq Plants. Dossary 
said: “We are ready to 
give with no limits to 
this nation, and are 
honored to serve it no 
matter how old we 
are. And in my work 
as an outside operator, 
I always put my focus 
on doing this, and I 
take pride in that.”

the world’s largest IPO. This followed a $12 
billion inaugural international bond issu-
ance in April 2019.

Saudi Aramco continued to maintain a 
position of strong safety with respect to oc-
cupational and process safety performance. 
This was achieved by continuing to empha-
size operational discipline, visible commit-
ment to safety, and innovative safety tech-
nologies.

Saudi Aramco improved its environmen-
tal performance of its upstream operations, 
reducing carbon intensity to an estimat-
ed 10.1 kg of carbon dioxide equivalent 
(CO2e)/boe in 2019 compared to 10.2 kg of 
CO2e/boe the previous year. In addition, the 
company is in the process of planting 1 mil-
lion trees across the Kingdom, and has also 
launched a mangrove project with more 
than 2 million mangrove seedlings planted.

CEO: ‘2019 was an exceptional 
year for Saudi Aramco’

“2019 was an exceptional year for Saudi 
Aramco. Through a variety of circumstanc-
es — some planned and some not — the 
world was offered unprecedented insight 
into Saudi Aramco’s agility and resilience,” 
said Amin Nasser, Saudi Aramco president 
and CEO. “Our unique scale, low costs, and 
resilience came together to deliver both 
growth and world leading returns, while 
also maintaining our position as one of the 
world’s most reliable energy companies.

“These strengths, combined with a strong 
balance sheet and a disciplined and flexible 
approach to capital allocation, allow us to 
underpin our goal of sustainably growing 
free cash flow to support dividends to our 
shareholders despite continued volatility of 
markets,” Nasser added.

“The recent COVID-19 outbreak and its 
rapid spread illustrate the importance of 
agility and adaptability in an ever-chang-
ing global landscape,” he added. “This is 
central to Saudi Aramco’s strategy, and we 
will ensure that we maintain the strength 
of our operations and our finances. In fact, 
we have already taken steps to rationalize 
our planned 2020 capital spending.

“As the world deals with the difficult and 
dual challenge of satisfying demand for 
more energy alongside responding to the 
rising desire for cleaner energy, I believe we 
are well positioned given our oil production 
is among the least carbon intensive in the 
world,” Nasser concluded.

Firefighters from Saudi Aramco’s Fire Protection Department 
responded immediately to the fires at Abqaiq and Khurais plants, 
playing a front-line role in containing the incidents. (Photo: 
Mohammed Alshaikh/MPD)

Employees such as Wasit Gas Plant operator Hussain A. Al-Salem are part of 
the reason for the company’s successful efforts to reduce carbon intensity 
at our crude oil facilities. Implementing best-in-class management practices 
such as harnessing unused heat from facilities to generate electricity to run 
the plants, Saudi Aramco has been able to make great strides in the field 
of power co-generation and low carbon intensity.
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Dhahran Toastmasters Club was 
established to be the first 
Toastmasters club in the 

company and the Kingdom.

The number of Saudi Aramco 
Toastmasters clubs rose to 21.

The first competition of 
Toastmasters clubs on the level 
of the Kingdom was held with 

effective participation from 
company employees.

The Youth Leadership Program 
was launched with the goal of 
spreading Toastmaster’s culture 

among Saudi Aramco’s 
employees and their families.

The Okaz Toastmasters Club was 
established in Dhahran as the 

first Arabic Toastmasters club at 
the company and the Kingdom.

The number of beneficiaries from 
the Youth Leadership Program 
amounted to 2,000 in eight 

years.

Number of Toastmasters clubs at 
Saudi Aramco rose to six.

Mohammad Al-Qahtani, 
company employee, is the first 

Arab to win a Toastmasters prize 
at the world level.

1978

2007

2003

2001

2009

2019

2015

2011
Milestones 

in the 
journey of 

Toastmasters 
at the 

company

by Maytham Al-Musawi and Sabal Almadi

Dhahran — Toastmasters clubs were first 
formed almost a century ago as platforms 
to help participants develop their commu-
nication and leadership skills. 

The clubs, which began to spread around 
the world, eventually found their way to 
the Kingdom, and Saudi Aramco was the 
pioneer in this field as it embraced and 
sponsored a number of these clubs by en-
couraging its employees to join the organi-
zation and form chapters of their own.

Today, in the midst of a technological 
revolution and the emergence of social 
networking opening the door wide to a 
limitless horizon of communication, some 
believe that such clubs have lost the luster. 
They ask:

• Are such clubs still a good investment 
for Saudi Aramco and its employees?

• Have young people abandoned them 
for digital communication space?

• Have such clubs been replaced by so-
cial networking? 

• Is it time to simply close the door on 
Toastmasters?

Only time will tell, but reading between 
the lines, one can see the truth does not 
exclude the world of personal interaction 
and such clubs.

a fruitful tree in our yard
Once it saw the benefits that Toastmas-

ters clubs brought their members, Saudi 
Aramco was quick to sow the first seeds 
of the organization in the Kingdom by es-
tablishing the Dhahran Toastmasters Club 
in 1978 in hopes its employees would reap 
the fruits of this budding tree.

“The success of the individuals’ profes-
sional careers relies heavily on their skills, 
including communication skills,” said Ab-
dulkarim A. Al-Ghamdi, vice president of 
Power Systems. “This is where toastmas-
ters clubs play a role, as they develop these 
skills in our employees.”

Al-Ghamdi noted that such clubs can be 
an integral part of the career development 
journey and a significant tool to achieve 
long-term success. “Toastmasters clubs can 
help to meet Saudi Aramco’s need for fu-
ture leaders, transforming the company in 
an increasingly competitive and complex 
global market,” he said.

Soliman M. Almadi, an adviser of Saudi 
Aramco’s Toastmasters clubs and former di-
rector, reflected: “The Toastmasters journey 
here started with the Dhahran Toastmasters 
Club. Other clubs were established in the 
1980s. These clubs expanded in the com-
pany significantly after 2003, and Arabic 

Toastmasters clubs were formed later.”
Currently, there are 29 Toastmasters clubs 

in Saudi Aramco’s communities and opera-
tion areas, with approximately 600 employ-
ees and dependents participating. 

competition for progress
With smiling faces and open ears, attend-

ees anxiously listen to a speaker with a res-
onating voice. That is what you mainly find 
in the periodic meetings in Saudi Aramco 
Toastmasters clubs. Whether the number of 
participants is big or small, you will find stiff 
competition for best prepared speech in the 
session, best improvised speech, and best 
evaluator of speakers. These are the three 
main elements of any session.

Abdulhadi Al-Qahtani, former president 
of the Dhahran Toastmasters Club, said: 
“It is a positive and encouraging learning 
environment, an employee may practice his 
next work presentation, while others who 
struggle and fear public speaking continue 
to practice, becoming excelling members. 
Poets practice their art, and students prac-
tice improving their English.”

Although competitive, a friendly atmo-
sphere persists at such sessions as the pri-
mary objective is for participants to develop 
their communication and leadership skills 
through such activities as conducting meet-
ings, giving speeches, and evaluating oth-
ers and encouraging them through positive 
affirmation. 

Farheen R. Sait, a public relations officer 
in the North Park Toastmasters Club and 
a business systems analyst in Operational 
Excellence and Support at Engineering Ser-
vices, clearly spoke about her first project. 

“When I concluded my speech, the at-
tendees warmly clapped, while some skilled 
speakers praised me,” Sait said. “This en-
couraged me to come back again.”

Time is important in Toastmasters. A 
timekeeper stands during the meeting to 
give his observations to everybody about 

the need to respect time. Such emphasis 
gives participants the skill of time manage-
ment, which is essential for a successful 
person.

Also, a grammarian attends meetings to 
monitor speeches and give linguistic ob-
servations to participants, sharing a word 
that everybody must learn and use in the 
meeting. Then, at the end of the meeting, 
everybody takes part in selecting winners in 
three tracks, all of whom will later receive 
Toastmasters medals.

Periodic annual meetings prepare for the 
annual contest held by Toastmasters Inter-
national, first at the club level, then at the 
area level, and later at the division and dis-
trict level, up to the world level.

Maryam A. Al-Moalem, an analyst at 
Procurement & Supply Chain Management 
and a club officer at Fasaha Toastmasters, 
has participated — and won — in a recent 
contest, and explains that the experience 
is great, and that contestants compete to 
outperform themselves before others.

“I am an adventurous person who loves 
challenges in all aspects of life, and for me, 
Toastmasters contests have a special taste 
as one applies all the skills learned to de-
liver a masterpiece that wins hearts,” said 
Maryam.

Sait, who won the Toastmasters prize at 
the level of the Kingdom twice in 2017, 
said: “It is like being in one family. When 
the contest begins, we become closer to 
each other and we help each other and ex-
change tips on how to make progress.”

young faces and new 
generations

For clubs to succeed, new blood has to 
run in their veins. 

Fatin H. Al Hussain, system analyst in 
New Business Development, emphasized 
the importance of this, saying: “Having 

new members in a Toastmasters club is 
like keeping the turbine running, and it is 
a good opportunity for the experienced 
members to put their communication 
and leadership skills into practice,”she ex-
plained.

Therefore, members of the clubs tend 
to encourage their colleagues and peers 
to join the clubs. Awareness meetings are 
held to explain the idea of these clubs and 
encourage people to join them by recount-
ing the benefits the new members will get.

Abdulrahman I. Alwadhakhi, president of 
the Explorers Toastmasters Club, one of the 
Upstream’s two Toastmasters clubs, said: 
“We focus on individuals with a view to 
make speaking easier for them. We encour-
age participation. We also seek to reach 
out to new members through spreading 
awareness about the culture of toastmas-
ters among new employees.”

Since these clubs help make a bright 
future, those interested in them seek to 
spread their culture among young genera-
tions. In this regard, the Youth Leadership 
Program (YLP) initiative, which was estab-
lished with contributions from Almadi and 
Haidar Al-Haj and with Saudi Aramco’s 
sponsorship, seeks to develop the skills of 
the company’s employees.

Almadi said: “When we give our undivid-
ed attention to the brilliant ideas the youth 
present to us, we water the seeds that will 
blossom into future leaders.” Al-Haj spoke 
about the direct benefits of the program, 
saying: “YLP participants will excel at the 
workplace and management positions once 
they are of age.”

Toastmasters at Saudi Aramco
40 years of honing communication and leadership skills

Nada I. Alharbi 
takes the role of 
timer, along with 
Raj K. Johal and 
Osamah H. 
Suliman, during 
one of the recent 
meetings held by  
the Dhahran 
Toastmasters. By 
participating in 
various roles in 
such meetings, 
Toastmasters 
sharpen their skills 
and learn new 
ones. (Photo: 
Ding/MPD)

transient decline ...  
break of a warrior

Rami M. Al-Jawad, director of growth 
development for Toastmasters clubs in 
the Central and Eastern Provinces and a 
systems analyst in Exploration, said 
Toastmasters continues to grow in Saudi 
Aramco. These clubs receive support 
from company management at all levels, 
and various organizations eagerly invest 
in them to boost employee communica-
tion and leadership skills.

“Toastmasters clubs at Saudi Aramco 
are the best in class,” said Al-Jawad. 
“They are a role model for the rest of the 
clubs in the Kingdom and the region. We 
are also proud to have the 40-year old 
Dhahran Toastmasters Club.”

The growth of clubs inside Saudi 
Aramco comes as interest outside the 
company has waned some. Some of that 
could be attributed to the clubs in the 
Kingdom being separated into two 
divisions in 2017, due to expansive 
growth leading up to that date.

On the role of social media in this 
regard, Al-Jawad said that it should be 
an enabler for Toastmasters clubs, not an 
obstacle. He stressed the need to make 
use of these networks to reach out to 
and attract youths.
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Changing behaviors to beat COVID-��

Saudi Aramco and Johns Hopkins Ar-
amco Healthcare are working together 
to ensure the dissemination of accu-
rate and reliable information to fight 
COVID-19 by changing the everyday be-
haviors that can allow the transmission 
of this virus within our communities. 

first, know how it spreads
COVID-19 can be transmitted from 

one person to another by:
• Droplets from coughing and sneez-

ing
• Close personal contact, such as 

touching or shaking hands
• Touching an object or surface with 

the virus on it, then touching your 
mouth, nose, or eyes, before washing 
your hands.

keep your distance
This means that the physical distance 

between you and other people is an im-
portant part of stopping COVID-19.

Non-contact greetings help prevent 

the spread of the virus. Most notably:
• The way we greet our friends and 

colleagues brings us closer together, 
but in the current situation, their safety 
should be your priority. The close per-
sonal contact of a handshake can easily 
spread infection. 

• Play it safe, keep a distance and say 
your hellos from 1 meter away. Practice 
non-contact greetings such as waving 
or placing your hand on your chest.  

At work, be adaptable and lever-
age digital technology to protect your 
health and productivity.

Assess if some face-to-face meetings 
could be replaced by a conference call 
or video call, e.g., postponing regular 
communications meetings. 

If an office meeting must take place, 
choose a location with good ventilation, 
and space the seating 1 meter apart to 
avoid crowding. Check in advance that 
the meeting room has hand sanitizer 
and tissues available. 

The World Health Organization rec-

ommends that if an in-person meeting 
must occur, keep a record of the names 
and contact details of all participants for 
at least one month. This will help trace 
people who may have been exposed to 
COVID-19 if one or more participants 
become ill shortly after the event.

special attention to 
shared spaces

Shared office environments require 
special attention to minimize the risk of 
COVID-19 transmission. 

It is vital to ensure all shared work-
spaces and items are routinely cleaned 
— similar to what you would do at the 
gym when sharing equipment, wiping 
down machines after use. Office sur-
faces and technology must be cleaned 
with antimicrobial wipes between users/
shifts to keep the spread of infection 
low. 

Wipe down the following items with 
an antimicrobial wipe between shifts: 

• Computer, keyboard, and mouse

Why should you stay away 
from gatherings? 
Your risk of being infected with COVID-19 increases in 
crowded spaces

Use non-contact 
greetings

Do not bring older 
adults or those who 
suffer from 
respiratory diseases 
to gatherings

Go out only if 
necessary

Avoid any 
occasions or 
meetings that 
include 50 people 
or more

• Desks
• Office landlines
• Shared mobiles
• Arm rests on office chairs.

food and drink safety
Many offices and work areas have 

coffee and food preparation areas for 
the convenience of employees. If it is 
not possible to temporarily close the 
area, follow these guidelines:

1. Use sealed individual packages for 
coffee stirrers, coffee, tea, sweeteners, 
and dairy

2. Provide individually package dates, 
crackers, biscuits, breads, and other 
food items

3. Do not share mugs and utensils, or 
store them in a common area

4. Disposable cups should be covered 
when stored

5. Canceling gatherings is best. How-
ever, if you must gather and have food, 
provide individually wrapped food items 
and sit 1 meter apart.

Get the latest 
news from JHAH

Novel 
Coronavirus 
(COVID-��)
Get the latest travel 
recommendations, 
find out who’s at risk, 
view the types of 
coronaviruses, and get 
insights from Johns 
Hopkins Aramco 
Healthcare experts.

your voice

Last week Aramco announced its glob-
al sponsorship of Formula 1 (F1), the 
most popular and prestigious class of 
motor racing. Today’s F1 cars are exqui-
sitely engineered machines, while the 
drivers (and there are only 20 in the en-
tire world) compete at the pinnacle of 
their sport.  

But I’m old-school when it comes to 
sports heroes (and much else!). Give me 
Pelé and Cruyff rather than Messi and 
Ronaldo, Bart Starr instead of Tom Brady, 
and Niki Lauda over Lewis Hamilton.

My all-time racing idol, though, is Sir 
Jackie Stewart. “The Flying Scot” com-
peted in F1 from 1965 to 1973, claiming 
the driver’s championship three times, 
finishing runner-up twice, and winning 
an average of one in four races he start-
ed. He was also an outspoken safety 
advocate at a time when a driver who 
raced five years had a two-thirds chance 
of dying in a crash.

Behind the wheel, Stewart was known 

for two things: out-thinking his competi-
tion, and the fluidity of his driving. If you 
watch film of his races, he looks slow, 
but that’s because his line is so clean 
and his acceleration and braking are so 
smooth. There’s no drama, just speed.

His secret? Staying calm, thinking 
clearly, and avoiding risks. In an inter-
view last year, Stewart said: “The best 
thing I ever learned … was to remove 
emotion. You must clear your mind. I’m 
not a risk-taker at all, never have been.  
Everyone thinks, ‘You were a Grand Prix 
driver, so of course you took risks.’ But 
it’s the last thing you want to be doing 
in a race, because eventually, something 
will happen.”

I’ve thought a lot about Jackie Stew-
art’s approach to racing in the wake of 
the coronavirus outbreak. Today, the 
world feels a little wobbly on its axis, 
things we took for granted — from 
shaking hands to airline travel — must 
now be avoided, and there is a forebod-

ing sensation that “something will hap-
pen.” When our health and well-being 
— and that of our family, friends, and 
colleagues — are threatened, it’s easy to 
give in to emotion, anxiety, or even pan-
ic. Our response is amplified by a sense 
of vulnerability in the face of a global 
pandemic with very immediate individual 
ramifications. 

But in such uncertain times, we need 
calm, clarity, and control. That means 
making wise decisions and following the 
considered advice of experts rather than 
our own impulsive reactions. It requires 
us to take a step back, take a deep 
breath, and take a moment to think.

You’ve probably seen the “Keep Calm 
and Carry On” posters that appeared 
on the eve of World War II — and that’s 
sound advice. But when it comes to ac-
tually getting ahead of an emotionally 
draining situation, I think Sir Jackie said it 
best: “Sometimes, you need to ease off 
in order to go faster.”

when times get tough … ease off

Your Voice reflects the thoughts and opinions 
of the writer, and not necessarily those of the 
publication.

by Greg Noakes

Dhahran

Gregory.Noakes@aramco.com
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from the kitchen to the soccer pitch, Recreation lets Abqaiq 
know ‘We Care’ about residents’ safety

new ‘BISEP’ isolation technique improves safety 
on pipelines work

A life demonstration of 
common mistakes around 
the oven was just one of 
several demonstrations 
given as part of the Abqaiq 
Residential and Recreation 
Service’s Division “We Care” 
safety campaign in Abqaiq.

Representatives from Project 
Management, the Northern 
Area Pipelines Department, 
and contractors on the 
QA-10 NGL pipeline section 
employed the Branch 
Isolation Self-Energized Plug 
technology, achieving a 
double block and bleed 
isolation — an industry 
standard for top-tier oil and 
gas companies.

sharing knowledge and experience in companywide Electrical 
Engineering Roundtable and Technical Exchange meeting 

Marine Department launches Knowledge Management Program 
to inform, engage, and empower

Participants in a two-day 
Electrical Engineering 
Roundtable and Technical 
Exchange meeting in 
Dhahran were encouraged 
to ask questions and share 
knowledge related to new 
industry trends, piloted 
technologies, electrical 
safety, and equipment 
reliability. More than 200 
knowledge seekers from 
various admin areas across 
the company attended. 

ABS senior surveyor and 
regional lead auditor M. 
Moetaz Khalifa delivers a 
knowledge management 
presentation. Khalifa was 
one of a number of subject 
matter experts to 
participate in the exchange 
of marine engineering 
knowledge and experience. 
Each month, the Marine 
Department hosts informal 
presentations delivered by 
experienced Marine 
engineers and subject 
matter experts.    

read it on the intranet

Community Services recently awarded 22 employees for their dedication and remarkable services in the company. Nabeel I. Al-Afaleg, acting executive director of Community Services, assisted by their 
respective department and division heads, presented the awards to the following employees: (30 years) Sami A. Ajmi, Abdulaziz G. Talib, Denis T. Rebello, Nabeel A. Dughaither, Khalid A. Shamsan, 
Demetrio P. Sarmiento, Saleh I. Dossary, Sultan S. Zoubi, and Amer S. Kombargi; (25 years) Asaad A. Khaldi, Modhawi A. Kabad, and Douglas B. George; (15 years) Nayif H. Harbi and Reem A. Saad; (10 
years) Yahya S. Zahrani and Syed Khaleel; (five years) Martin Livingstone, Khalid A. Hazmi, Bader M. Alotaibi, Shahad A. Almangour, Jesu Paul A. Raj, and Salem A. Khaldi. The ceremony also included 
family and guests of those being recognized, with special cakes bearing the photo of awardees with 25 to 30 years of service.

spotlight

20,000
Women drivers yearly

5
Smart Classrooms

130
Car fleet

200
Jobs for Saudis

11
Simulators

Saudi Aramco is pleased to announce that the newly inaugurated Eastern Province Driving Academy 
(EPDA) is now open to Saudi Aramco employees, dependents, and the general public to register for 
female driving training. Located in Al-Hasa, EPDA provides outstanding instruction for women in 
defensive driving and practical auto maintenance. All courses are provided in Arabic.
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Saudi Aramco is pleased to announce that the newly inaugurated Eastern Province Driving Academy 
(EPDA) is now open to Saudi Aramco employees, dependents, and the general public to register for 
female driving training. Located in Al-Hasa, EPDA provides outstanding instruction for women in 
defensive driving and practical auto maintenance. All courses are provided in Arabic.
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achievements and opportunities: Saudi Aramco 
celebrates International Women’s Day
by Dalia Darweesh

Dhahran — Saudi Aramco has long led 
by example in the Kingdom when it comes 
to women’s empowerment. With this in 
mind, the company recently celebrated 
International Women’s Day 2020 with a 
theme of “Each for Equal,” matching the 
global campaign and celebrating women’s 
development, equality, and equity in the 
workplace.

“Here I am today, standing in front of 
you hoping to inspire this generation into 
pursuing their dreams,” said Maghani 
A. Al-Shaikh, the project’s lead from the 
Management and Professional Develop-
ment Department at Saudi Aramco. In her 
opening remarks, Al-Shaikh shared her 
own mother’s fight for equal opportunity 
decades ago.

Noting that International Women’s Day 
is special to women around the globe, 
Nabil K. Al-Dabal, executive director of 
Human Resources at Saudi Aramco, said 
the day is an “opportunity to look back at 
the achievements of and for women in the 
company.”

Al-Dabal noted that through such ef-
forts, the company has incorporated values 
that make it unique locally and around the 
world. Driven by excellence and guided by 
measurements, new goals have been intro-
duced through a newly developed Diversity 
and Inclusion Strategy. 

Some achievements include the inaugu-
ration of the new driving school in al-Hasa, 
creating the first energy academy for wom-
en, the company’s college degree program, 
implementing new disciplines in robotics 
and data analytics, and creating future jobs.

influential women
The celebration featured a variety of in-

fluential women from the Kingdom and 
beyond its borders, including:

• HE Einas Al-Eisa, Rector of Princess 
Nourah Bint Abdulrahman University, 
who noted that we are living in the gold-

en era for women and witnessing real re-
form. “Saudi Vision 2030 is increasing the 
participation rate of women in the labor 
market,” said Al-Eisa. “We are looking at 
merit-based advancements in the Kingdom 
while moving toward the right direction.”

• Anabelle Williams, a Paralympic gold 
medalist, international motivational speak-
er, and attorney who shared her touching 
story. Being one of the few Paralympic 
woman athletes, Williams looked up to 
male athletes back in the day. “I knew how 
to be the change I wanted to see — that I 
could get constrained only by my mind, not 
my ability,” Williams said.

• Muna AbuSulayman, TV personality 
and co-founder of the Arabic Digital Re-
form Institute, who in a fireside chat with 
Reema Siyam, the administrator of Saudi 
Aramco’s Women Development and Diver-
sity Division, said that she followed differ-
ent paths wanting to have an influence on 
people. “Diversity and inclusion aren’t only 
associated with women. You’re not alone, 

look for support — build your connections, 
and ask for a raise,” she said.

creating a world for women
In a panel moderated by Reem A. Al-

Ghanim, Saudi Aramco’s head of HR and 
Support Services in Chemicals, Moez Do-
raid, the regional director of the UN Entity 
for Gender Equality and the Empowerment 
of Women for the Arab States, said: “We 
need to work individually and collectively 
on realizing women’s rights and empow-
ering them. Progress in the Kingdom is a 
game changer.” 

Doraid said there’s still some work to be 
done with challenges like finding opportu-
nities.

Ziad T. Al-Murshed, Saudi Aramco’s 
vice president of International Operations 
and acting vice president of Downstream 
Growth and Integration, said: “I’m a strong 
believer in equity and providing women 
with what they need. Women have the 
right to choose their career paths.”

Al-Murshed pointed to the significant 
need for diversity and a focus on women 
leaders. “Without achieving diversity, we 
risk missing many aspects of development.”

Sharon Rice-Oxley, partner and co-found-
er of Q5 — a company specialized in orga-
nizational change — discussed the impor-
tance of having ambitions, equity in pay, 
and never underestimating capabilities. “As 
a leader, understanding what motivates 
employees is essential,” said Rice-Oxley. 
“Familial balance is challenging, and it is 
important for organizations to consider it.”

Najawa S. Al-Azaimi, director of Corpo-
rate Citizenship at Saudi Aramco, told fe-
male employees that their hard work will be 
recognized, and even when they are disap-
pointed in the results, it will add to the re-
siliency that will serve them well in the end. 

“Be assertive in your decisions, and 
have a winner’s mentality,” said Al-Azaimi.  
“Don’t wait for someone to open the door 
for you. Each step for equality needs to 
start with you,” she said.

Afnan N. Abu Shaheen emcees Saudi Aramco's 
celebration of International Women's Day 2020 
under the theme of "Each for Equal." The day is 
a global day celebrating social, economic, and 
cultural achievements that also looks to 
accelerate equality.

Reem A. Al-Ghanim moderates a panel session 
during an International Women’s Day event 
held recently in Dhahran. With a theme of 
“Each for Equal,” the celebration featured a 
variety of influential women from the Kingdom 
and beyond its borders.

Najawa S. Al-Azaimi tells female employees that 
their hard work will be recognized, and even 
when they are disappointed in the results, it 
will add to the resiliency that will serve them 
well in the end. 

We are pleased to announce the new phone menu for the T&D Customer
Care Center, available at 874-1333. 

“We’re here to support you!”

T&D Customer Care Center
Your gateway to Training & Development support

(1) Saudi Aramco Driving Center (SADC)

(2) e-Learning

(5) Other questions

(4) Training Event Management (TEM)

(3) Career Planning (CP)
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Industrial Training Division (SAITD) kept that 
in mind as he prepared for the International 
Federation of Body Building’s Olympia Am-
ateur competition held recently in the U.K.

And for his efforts, he won two bronze 
medals — one in the Men’s Bodybuilding 
True Beginners category and another in the 
Men’s Bodybuilding Masters over 35 divi-
sion.

“I believe in doing my best in all my as-
pects of life, and I am confident that suc-
cess will come sooner or later,” said Tam-

mar, who practices regularly by maintaining 
a punctual and well organized lifestyle both 
at work and at home.

He inspires and encourages his col-
leagues and everybody around to engage 
in at least three hours of sporting activity 
every week.

“Your body and your mind influence each 
other,” he said. “When you have a sound 
and healthy body, your mind will function 
more productively and even creatively at 
work,” Tammar added. 

Manal E. Al Mahrouq joins members of the Abqaiq Girl Scouts Brownie Troop in demonstrating best practices regarding hand washing. The girls learned 
that hand washing should last at least 40 seconds, and include hand rubbing for a minimum of 20 seconds, as well as how to properly wear a face mask 
and the etiquette for sneezing and coughing. (Photos: Shama Egbe)

in Abqaiq, Girl Scouts promote hand hygiene
by Shama Egbe 

to wear such masks and how to press the 
ridge on the nose to position the mask 
around the nose. 

Masks should be used only if there is 
acute respiratory illness (fever, cough, 

sore throat, running nose, or shortness of 
breath). 

Also, the Scouts learned how to sneeze 
safely, coughing etiquette, and the cor-
rect way to use a tissue. 

The local Girl Scouts thanked JHAH for 
supporting this important initiative, as 
collaborations such as this not only help 
us prepare for these situations, but also 
make the community stronger together.
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In the wake of the Novel Coronavirus 
(COVID-19) being declared a pandemic, 
the Abqaiq Girl Scouts have been focus-
ing on hand hygiene as a main theme. 

The Scouts recently invited Johns Hop-
kins Aramco Healthcare (JHAH) health 
care educator and certified lifestyle coach 
Manal E. Al Mahrouq to speak on the 
importance of hand hygiene and answer 
some frequently asked questions related 
to coronavirus. 

Al Mahrouq said there is no need to 
fear or panic but recommends simple 
proactive measure such as hand washing 
frequently. 

best hand washing and 
sanitizing  practices, 
use of face masks 

Al Mahrouq gave a detailed demon-
stration of best practices regarding hand 
washing, which should last for at least 40 
seconds and include hand rubbing for a 
minimum of 20 seconds.

 The girls also had an opportunity to 
practice using sanitizing gel, as well as 

the most excit ing 
measure ,  p rop-
e r  wea r i ng  o f 
face masks.  Al 
Mahrouq taught 

the Scouts the 
right way 

by Ahmed S. Abdelmoeti

The more you incorporate “Excellence” 
in your day-to-day practices, the more 
achievements you accomplish in your pro-
fessional and personal life. 

Sami M. Tammar from the Southern Area 

Sami M. Tammar walks the talk when it comes to committing 
to a daily plan of attack to achieve his goals. “I believe in 
doing my best in all aspects of life, and I am confident that 
success will come sooner or later,” says Tammar, who recently 
earned a pair of medals at the International Federation of 
Body Building’s Olympia Amateur competition in the U.K.

bodybuilder bronze
Aramcon Sami M. Tammar puts planning 
and practice into action

see page 7

Saudi Aramco celebrates 
International Women’s Day 
2020 with a theme of “Each 
for Equal,” matching the 
global campaign and 
celebrating women’s 
development, equality, and 
equity in the workplace.
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