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Getting safety down to a fine art after

80 years of design
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Recreational safety  |  August 1985
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Water safety  |  June 1984
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It’s up to you  |  April 1960 
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Environmental awareness  |  October 1993
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Position yourself in a safe location | May 1975
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Be seen at night

While use of photos had become the norm, in some circumstances safe practices could not be adequately captured on film. An example from January 1990 is the need to be visible while exercising at night. The poster resorts to illustrations, which had been commonplace during the 1980s, while four years later two contrasting photos were used as a more realistic version of how to “be seen.”

Road safety – pedestrians  |  January 1990

see pages 6 and 7

see page 3
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How to 
beat 
burnout

Aramco powers ahead with new Siemens 
maintenance deal in boost to domestic economy

Aramco has signed a long-term ser-
vice agreement (LTSA) with Siemens 
Energy Saudi Arabia to maintain pow-
er turbines at four facilities.

The agreement boosts Aramco’s op-
erational reliability and supports the 
In-Kingdom Total Value Add (IKTVA) 
program.

The 15-year agreement provides for 
equipment, warehouse management, 
parts supply, repair, and remote mon-
itoring service support for Siemens’ 
combustion gas turbines and steam 
turbines at the Wasit Gas Plant, and 
the Manifa, Shaybah, and Khurais pro-
ducing plants.

At a virtual signing ceremony, Mo-
hammed A. Al Shammary, vice presi-
dent of Procurement and Supply Chain 

Management, said the deal places Ar-
amco and Siemens as partners commit-
ted to the domestic economy.

“By signing this LTSA, Aramco and 
Siemens Energy are now moving from 
a tactical and transactional relation-
ship to a more strategic partnership 
with a commitment to improve the 

company’s operations through a re-
liable and cost-effective approach 
while incorporating Aramco’s contin-
ued commitment to local content,” Al 
Shammary said.

“This LTSA will drive the localization 
of the energy sector’s value chain by 
promoting foreign investment, as well 

as stimulating the diversification of the 
Saudi economy; transferring technol-
ogies, skills and knowledge through 
training and development; and creat-
ing more than 40 high-tech job oppor-
tunities for the Saudi workforce,” he 
said.

Mahmoud Sulaimani, managing di-
rector of Siemens Energy Saudi Arabia, 
emphasized the role of Siemens Ener-
gy to provide and ensure stable, effi-
cient and resilient power supply while 
delivering value beyond the scope of 
the contract by contributing to the lo-
cal economy and developing the skills 
and employability of Saudi nationals.

LTSAs are the oil and gas industry’s 
best practice for maintaining power 
generation and other critical rotating 
equipment.

Nearly a year since the COVID-19 
pandemic took hold, businesses are 
noticing a second related pandemic: 
employee burnout. As workloads in-
crease and alternative work arrange-
ments and Zoom meetings become 

more commonplace, many employees 
are experiencing strains in their emo-
tional and physical health. 

A recent article in the Harvard 
Business Review, by Jennifer Moss, 
co-founder and Board Member at Plas-
ticity Labs, a workplace insights and 
consultancy firm, explores some of 
the causes of stress, and some of the 
ways that organizations can find work-
arounds to reduce stress. Moss stated 
that organizations that had encouraged 
the following qualities tended to re-
duce burnout among their workforce.

Feeling a sense of purpose: Recent 
studies have found that people who 
report having a strong sense of pur-
pose did not experience burnout. 
While the studies may be more rel-
evant for knowledge workers, rath-
er than first responders or front-line 
workers, there is sufficient data to sug-
gest that a workforce that understands 
why their work is important to society 
or the economy experience better job 
satisfaction. 

Having a manageable workload: Or-
ganizations can communicate about 
priorities and what tasks can be put on 
the back burner. In addition, as face-
to-face meetings are replaced by Zoom 
calls or Skype meetings, organizations 
can address the problem of “meeting 
fatigue” with a few pointers: 

• Ask, is this meeting necessary?
• If yes, ask if the meeting must be 

a video call, does it need to be longer 

than 30 minutes, which attendees are 
absolutely necessary, and can cameras 
be switched off for a screen break?

• Start calls with a check-in: How is 
everyone doing? Does anyone need to 
leave this meeting early?

Feeling that you can discuss your 
emotional health at work: Nearly half 
of respondents to recent surveys don’t 
believe they can discuss emotional 
well-being at work, and 65% of those 
people say they experience burnout 
“often.” The first step is to create a cul-
ture of emotional safety at work, avoid-
ing angry responses if there are mis-
takes or missed deadlines. Instead, focus 
on constructive solutions for how to get 
a project back on track. Organizations 
can also offer employees access to emo-
tional health support, including online 
resources, reduced or flexible hours, a 
peer-to-peer outreach program, and 
having managers check in with their di-
rect reports in a crisis. Just asking “How 
are you doing?” or “How can I help?” 
can have a dramatic impact on employ-
ee emotional well-being.  

Having an empathetic manager: Lis-
tening to direct reports and communi-
cating empathically increases job satis-
faction, reduces burnout, and is linked 
to enhanced well-being. Listening is 
key. Managers who give people a safe 
place to share and who demonstrate 
that they’ve heard by acting on the 
words of their employees will have de-
veloped a stronger sense of trust. The 
impact of this will be a healthier, more 
resilient workforce. 

Having a strong sense of connection 
to family and friends: Workplaces have 
long been a place to establish and 
build friendships. But as more com-
panies have introduced a variety of 
work arrangements, and remote meet-
ing technologies, some companies are 
learning how social connections are 
for emotional well-being. Some com-
panies are now developing hybrid 
solutions that allow employees to con-
nect and collaborate in person, as well 
as virtually, and letting people decide 
what work setup will allow them to 
thrive.  

The key takeaway from Moss’s ar-
ticle is that businesses need to learn 
from the COVID-19 crisis to prepare for 
the next crisis. Businesses that were al-
ready addressing the problem of burn-
out clearly had a leg up in anticipat-
ing problems their employees might 
face in a lockdown. Now that all busi-
nesses have a year of experience be-
hind them, it’s time to adapt and grow 
stronger from the experience. 

Often when people are 
suffering stress, they can isolate 
and cut themselves off from 
family and friends. As employees 
and managers, we can all reach 
out to those we have not heard 
from for some time. Training and 
Development has developed a 
Mental Health and Well-Being 
e-Learning page and JHAH has 
provided online resources through 
its Mental Health Toolkit and an 
interactive, first-of-its-kind course, 
available in Arabic and English on 
GLOW.

JHAH’s COVID-19 Emotional 
Help Line offers emotional coun-
seling and support.

Call: (013) 870-1919
This service is available Sunday 

to Thursday, 8 a.m. to 3 p.m.

Qualities to reduce 
burnout:
• Feeling a sense of purpose
• Having a manageable workload
•  Feeling that you can discuss your 

emotional health at work
• Having an empathetic manager
•  Having a strong sense of 

connection to family and friends
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Celebrating International Women’s Day
Striving for more diversity and inclusion 

On March 8, Aramco’s Diversity and 
Inclusion division hosted a virtual 
webinar in which leaders and profes-
sionals from around the world came 
together to discuss the main issues 
facing women in the workforce today 
with a focus on the unique barriers 
that exist within the oil and gas in-
dustry.

The event was planned to support 
the global efforts around Interna-
tional Women’s Day and take part in 
celebrating the social, economic, cul-
tural, and political achievements of 
women. 

“Celebrating success matters, and 
stating expectations matters even 
more,” said Reema Siyam, head of 
the Diversity and Inclusion Division. 
“We wanted Aramco employees to 
hear from the company’s top man-
agement on their commitment to di-
versity and inclusion. And the mes-
sage was clear: Aramco will be a role 
model for equity, where ability and 
ambition alone are the measure of 
success.”

Diversity and inclusion 
is part of our DNA

When it comes to hiring and pro-
viding leadership and development 
opportunities for women, Aramco 
has long led by example in the King-
dom. In 1964, the company hired the 
first Saudi woman, Najat Al Hussei-
ni, as a health professional who led 
the company’s vaccination campaigns 
and opened a door for thousands of 
women to follow. 

Today, women make up 43% of 
the students sponsored by the com-
pany annually to attain scholarships 
from prestigious universities around 
the world, with the goal to raise that 
number to 50%. Those women, along 
with others, are graduating to take 

up positions and lead in their fields. 

In addition to that, one-third of our 
Young Leaders Advisory Board are 
women, making their voices heard 
as advisors to the company’s man-
agement and representatives of the 
company’s youth population. And 
10% of the startups funded through 
the company’s entrepreneurship arm, 
Wa’ed, are led by women.

Our leadership’s commitment 
Saudi Aramco president and CEO 

Amin Nasser acknowledged the im-
portant role that women in the work-
force played in bringing to fruition 
two of the biggest Aramco achieve-
ments over the past two years: the 
company’s record breaking IPO in 
2019, and the company’s share acqui-
sition of a 70% stake in Saudi Basic 
Industries Corporation (SABIC). 

“In every field, in government, in 
business, and in sports, Saudi women 
are making their mark now thanks to 
Vision 2030 and the Kingdom’s lead-
ership,” he said. “This is why I look 
forward to the day when there are 
several female vice presidents and 
senior vice presidents. And perhaps, 
the first female CEO in my lifetime.”

Nasser said that over the next 3 to 
5 years, the company plans to signifi-
cantly hire, retain, and appoint wom-
en to leadership and executive roles. 
“We are committed to being support-
ers, mentors, and champions of our 

female colleagues,” he said.

Busting barriers to entry 
and advancement

Aramco is not alone in its journey 
toward better equity and inclusion. 
Across the Kingdom, change and re-
form are taking place, and opportu-
nities are being forged in many dif-
ferent areas. Other companies around 
the world are joining in this effort. 

A study conducted by the World Pe-
troleum Council and the Boston Con-

sulting Group, showed that women 
make up less than 22% of employees 
in the oil and gas industry, and 17% 
of senior executive roles.

“We need to be at the forefront of 
the change as leaders and pace set-
ters,” said Nabeel A. Al-Jama’, senior 
vice president for Human Resources 
and Corporate Services. “We must 
tackle barriers so that women can 
rise as far as their talents will take 
them, including the most senior lev-
els of the company.”

“We all need to value the different 
skills and perspectives that different 
people bring to the table,” he said. 

Fruitful discussions and 
a bright way ahead

“Female leaders continue to stand 
out on a global stage,” said Nabil K. 
Al-Dabal, vice president of Human 
Resources, mentioning examples like 
Sheila Rowaily, CEO of Aramco’s in-
vestment subsidiary Wisaya; Soulafa 
Al Nassar, HR director at Aramco’s 
offices in Houston; and Marwa Al 
Khuzaim, the managing director of 
Aramco Asia in Singapore.

 
“I am extremely proud of the work 

we’ve done and I’m more excited to 
see the work that our teams will con-
tinue to do,” he said.

By Rawan Nasser

Watch the 
speech of 
Amin 
Nasser in 
the Interna-
tional 
Women’s 
Day event.

Speakers at 
the webinar 
included:

Dr. Hala Tuwaijri, 
secretary-general of 
the Family Affairs 
Council.

Shaima Hamidaddin, 
CEO, STEAM 
Focused Company.

Nouf AlRakan, 
executive director of 
Qiyadat Global 
Program and 
managing director 
at Imtiaz.

Dr. Noha Alharthi, 
the technological 
lead at NEOM.

Olivier Thorel, the 
vice president of 
Chemicals at 
Aramco.

Ghassan Abulfaraj, the 
manager of the Loss 
Prevention Department 
at Aramco.

Josetta Jones, 
Chevron’s chief 
Diversity & Inclusion 
officer.

Saudi Aramco president & CEO Amin Nasser addressed attendees at the virtual event.
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The Southern Area Well Comple-
tion Operations Department (SAW-
COD) led a sequence of environ-
mental initiatives along with new 
technologies to reduce and mini-
mize its footprint associated with 
well completion operations, includ-
ing turning food waste to organic 
fertilizers. 

Impact on the environment
The  env i ronment  can  become 

negatively impacted from just two 
small  s teps in the food cater ing 
chain,  which is  at  the beginning 
(preparation) and at the end (un-

From waste to organic fertilizer
By Abdulrahman G. Harthi, Khalid A. Saleem 
and Ahmed Y. Ameer

Talents can be developed through 
hard work, good strategies, and input 
(Dweck, 2016). This implies that our 
abilities are not limited; they can be de-
veloped to align with changing trends. 
It is an idea that focuses on our capacity 
as individuals to develop new skills that 
promote business growth, a culture of 
accepting change, and innovation. 

In business, a growth mindset entails 
strategies that develop employee capa-
bilities to ensure the business gains a 
competitive edge through new skillsets, 
creativity, innovation, diversity, and in-
clusivity.

A growth mindset is based on the 
continual development of intelligence, 
capabilities, and the desire to embrace 
challenges. For us to change and start 
thinking differently, we have to go 
through multiple stages. I find the AD-
KAR change management model an ef-
fective approach.

The ADKAR model focuses on chang-
ing individuals’ mindset and behaviors 
based on awareness, desire, knowl-
edge, ability, and reinforcement (Dijesh 
and Mary, 2017). It is a journey of 
self-enhancement. 

The first strategy is to create aware-
ness of the need for a growth mindset, 
which engages all employees and orga-
nizational processes. The second is put-
ting in place mechanisms that stimulate 
the desire to participate in the activities 
or processes that enhance the growth 
mindset. The third is to provide the nec-
essary information on the change. The 
fourth is to build abilities/capabilities 
for the change process. This will entail 
investing in the technological aspects 
to allow virtual reach, the ability to 
work remotely, and work design that 
captures the needs of individuals. Also, 
it will entail training the workforce on 
the importance of diversity, flexibility, 
tolerance, and inclusivity in the work-

place. The final strategy is reinforcing 
the change to ensure that the growth 
mindset defines the workforce. 

We need to prepare for disruptions 
by initiating growth strategies that inte-
grate technology in the workforce and 
create a work environment that encour-
ages employees to gain new skills. Such 
changes will allow the workforce to 
embrace lifelong learning in line with 
the changing environment. Remember, 
development is not limited to company 
training. It is your ability as an individu-
al to grow by reading a book, listing to 
a podcast, or watching a documentary. 

In an organizational setting, lead-
ers need to create a culture that fos-
ters positive attitudes, behaviors, ac-
tions, and performance. The mindset 
that represents the future is centered 
on continual personal improvement 
to gain the skills relevant in a rapidly 
changing world.

Your voice

Your Voice reflects the thoughts and opinions of 
the writer, and not necessarily those of the pub-
lication.

By Deema S. Al Hadrami
Dhahran

Deema.Hadrami@aramco.com

Creating 
a growth 

mindset for 
the future 

Awareness
Of the 
change

To support 
and take 
part of the 
change

Of how to 
change

To  
implement 
the change

To sustain 
the change

Desire Knowledge ReinforcementAbility

Enablement Zone Engagement Zone

eaten).  When we waste food, we 
waste all the energy and water it 

Organic Fertilizer Benefits:  

Preserve our environment by 
reducing methane emissions 
from landfills, and reduce our 
carbon footprint.

Enhances water retention in 
the soil.

Reduce the needs of chemical 
fertilizers.

Eliminate waste and conserve 
resources.

takes to grow, harvest, and trans-
port. And if food goes to the land-

fill  and rots, it produces methane 
— a greenhouse gas — which is a 
more potent greenhouse gas than 
carbon dioxide.

Organic fertilizers to 
local community  

“SAWCOD takes pride in every 
step we take to have a positive im-
pact on the environment,” says Za-
kareya R. AlBenSaad, SAWCOD man-
ager (A). 

SAWCOD has worked with service 
providers to introduce the reuse of 
the food waste process. The process 
strives to divert food waste from 
the landfill and generate a nutrient 
compost. The food waste collected 
is processed and bio-treated via a 
composting machine that uses mi-
crobial technology to compost waste 
and turn it into organic humus-rich 
material.   

SAWCOD has collaborated with the 
Southern Area Community Services 
Department to deliver the generated 
fertilizer to be used in planting for 
the community landscape. 

SAWCOD delivered the first batch 
of food fertilizer to the ‘Udhailiyah 
community, a total of 90 kg, which 
can produce more than of 5,400 kg 
of humus-rich soil.
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Smart streetlights to illuminate 21st century energy sector ecosystem
Sustainability in action

For the first time in the Kingdom, a 
smart solar street lighting system will 
be installed at the new King Salman 
Energy Park (SPARK) energy city me-
ga-project being built 80 kilometers 
(km) southwest of Dammam in the 
Eastern Province.

The SPARK project management 
team has piloted the intelligent next 
generation multipurpose solar street-
light network.

The  sy s tem wi l l  be  dep loyed 
throughout the city and at the project’s 
dry port to create the backbone for fu-
ture Internet of Things infrastructure, 
and supply mounting positions for 
internet communications and power.

The capability of the installed system 
would consist of the following, and 
more:

• Controlled lighting levels based on 
vehicle and pedestrian movement to 
reduce light pollution

• CCTV to monitor the streets of 
SPARK

• Real-time traffic control to reduce 
congestion by changing speed restric-
tions and traffic light signal patterns

• Immediate response to accidents 
and fires

• Parking, parking meter, and elec-
trical charging dock availability and 
assistance

• Free high-speed public Wi-Fi
• Public transportation and sanita-

railway networks.

When operational, SPARK is estimat-
ed to contribute more than $6 billion 
to the Kingdom’s gross domestic prod-
uct annually and create thousands of 
direct and indirect jobs.

tion coordination.

The 50 km2 energy city is located 
between Dammam and al-Hasa in 
the heart of the Saudi energy busi-
ness, near major workforce provid-
ers, and adjacent to highway and 

SPARK roadway 
corridor and 
proposed smart 
solar streetlight 
poles.

Marjan Offshore Gas Project saves money, steel, 
and space with new flow meter installation

Advanced differential pressure technol-
ogy is being used for the first time in an 
offshore application, resulting in a cost 
savings of millions of dollars at the Mar-
jan Offshore Gas Project.

In line with Aramco’s efforts to opti-
mize capital expenditure and increase 
technology utilization, the Marjan Off-
shore Gas Facilities Division (MOGFD) 
of the Marjan and Zuluf Increment Proj-
ects Department has implemented cut-
ting-edge cone flow meter technology.

The in-line devices consist of a cone 
enclosed in a housing pipe. The cone 
faces upstream and a pressure difference 
is read across the device. This difference 
is then converted into velocity using en-
ergy conservation applied to fluid flow, 
using Bernoulli’s equation, which put 
simply, adds static pressure to dynamic 
pressure to produce a measurement of 
total pressure.

Thinner pipes, less steel
Nabil A. Al Majid, senior project man-

ager with the MOGFD, said the inno-
vation was inspired by the company’s 
emphasis on reducing capital costs and 
challenging design norms.

“The project team were successful in 
identifying this field-proven technology, 
aligning it with all project stakeholders, 
and reaping monetary savings and effi-

By Hadi F. Al-Mansour and Fahad A. Al-Hindas

ciency improvements,” Al Majid said.

The savings come from a reduction in 
the amount of steel used in the project 
due to thinner pipe walls. Compared to 
conventional orifice plates and venture 
meters — both used to measure flow 
rate — cone flow meters save approxi-
mately 70% of straight piping due to re-
duced width requirements.

Pipe thickness is reduced from 22D Up-
stream and 4D Downstream for an orifice 
plate (in accordance with ISO 5167) to 3D 
upstream and 2D downstream. The mea-
surement 22D means the radius of the 
pipe is 22 times the outer diameter of the 
pipe.

Smaller platform footprint
As a result, space on a platform can 

be reduced significantly, saving more 

steel on any mezzanine and main deck 
extensions, including the laydown area; 
bridge crane gantry rail extensions and 
strengthening; boat landing extensions 
from the main deck; and jacket strength-
ening, including piles. 

In addition to space optimization, 
cone flow meters are relatively easier 
to install compared to other meters. 
They also cause a lower pressure drop 
and have significantly higher accuracy 
with a lower operating cost. Third-
party laboratory calibration ensures 
the accuracy of meters larger than 20 
inches.

The use of the meters serves as a solu-
tion for compact offshore platforms and 
in brown field projects where space is 
limited. The meters can also be used for 
cases where high turndown flow mea-
surements are required.

The savings come from a reduction 
in the amount of steel used in the 
project due to thinner pipe walls. 
Compared to conventional orifice 
plates and venturi meters — both 
used to measure flow rate — cone 
flow meters save approximately 70% 
of straight piping due to reduced 
width requirements.

The use of this new technology is re-
flected in the project’s ongoing design 
and will be in operation in 2024.

The implementation of cone meters 
was reviewed and concurred by proj-
ect stakeholders, including the Pro-
cess and Control Systems Department, 
the Production and Facilities Devel-
opment Department, and the project 
proponent.

The in-line devices consist 
of a cone enclosed in a 
housing pipe. The cone 
faces upstream and a 
pressure difference is read 
across the device. This 
difference is then 
converted into velocity 
using energy conservation 
applied to fluid flow, using 
Bernoulli’s equation, which 
put simply, adds static 
pressure to dynamic 
pressure to produce a 
measurement of total 
pressure.

the arabian sun    March 10, 2021

company news 5



1970s 
“Bold design reflects 
a new era of growth 
for Aramco.”

Getting 
safety 

down to  
a fine art 

after

80
years

of design 

Color and creativity are rarely paired 
with safety in oil and gas operations, but 
a new Aramco publication produced by 
the Loss Prevention Department (LPD) 
has changed that. 

Saudi Aramco and the Art of Safety is 
a collection of artwork and messaging 
created by the company over eight de-
cades. 

As a large format, hardback coffee-ta-
ble book, the publication stands as a 
homage to safety, showcasing the com-
pany’s pioneering and extensive promo-
tion of teaching safe working practices. 

While Aramco is not alone in produc-
ing safety information for their work-
force, it is the only company to have 
uniquely blended logistics, language, 
culture, and history as part of its indus-
trial safety communication. 

The sheer volume of material, running 
to thousands of posters, pamphlets, 
booklets, and newsletters, as well as 
marketing material, is a testament to 
Aramco’s unwavering belief in the ne-
cessity of keeping its workforce safe.

As such, the book mirrors the evolu-
tion of the company’s corporate safe-
ty culture through the artwork it pro-
duced. 

A seed that grew
Richard Bartlett, an editor with LPD’s 

Support Services Unit (SSU), authored 
the book and has always been drawn to 
the archive content.

He described the idea to publish as “a 
seed that grew.”

“It was important to tell the story of 
progression in development,” Bartlett 
says.

“What is unique is not only the level 
of artistry in the images, and their con-
cepts, it’s also how the originators so 
precisely adapted the work to conditions 
of the time, whether those were with-
in the company, the Kingdom, or the 
world. And they never stopped.

“At no time in the past 80 years has 
the company ever ceased producing 
safety material,” he says.

Although initially focused on opera-
tional safety, as time progressed, Aram-
co communities and off-the-job safety 
became part of the remit. The company 
was unique with its community camps 
and “take safety home” messaging, 
which was unknown in the region at 
the time, yet evident in artwork where 
a worker and a family man were por-
trayed as one and the same person. 

Decades-long safety journey
The book begins in the 1940s at a time 

when no mass printing presses existed 
in Saudi Arabia, and the people creat-
ing the first images were engineers, not 
artists, who used their detailed focus to 
adeptly produce graphical safety mes-
saging.

Far from being solely about safety 
communication, Saudi Aramco and the 

Art of Safety represents a totality of the 
company’s corporate and community 
safety vision from its beginnings. 

“It is a book we are very proud of,” 
says Ghassan G. Abulfaraj, manager of 
LPD.

“There is a lot to be seen in parallel 
with the company as it is today — per-
sistent endeavor and striving for a level 
of excellence that once reached, turns 
into the next challenge.

“That pursuit of excellence was in ev-
idence then, and remains an integral 
part of what we do in the company 
now.”

“The artwork in the posters is very 
much the product of what was going on 
at the time,” says Bartlett, “but in many 
ways it was so far ahead of its time.

“The print logistics, the typograph-
ic challenges, the necessity of two lan-
guages — nowhere else was produc-
ing this kind of work for the audience 
demographic of nationals and expats. 
There was a lot to consider in sending 
any messaging out at all.” 

Humor and dramatics
The book’s design is the creation of 

Pdour H. Al Tamimi, a graphic design-
er with the SSU. Her creative goal was 
to support the artwork while not over-
whelming it.

“We used a slightly minimalist ap-
proach,” Al Tamimi explains.

“We very much wanted the book to 
be informative, but also pleasurable to 
read. A book to dip in and out of as you 
wish.”

Paging through, there is no doubt that 
wherever you land has its own intrigue 
— blackout curtains, caricatures, some 
daunting H2S warnings, a famous Sau-
di footballer, and even some vice pres-
idents and CEOs in their earlier career 
roles.

“The use of humor and dramatics 
is evident,” says Bartlett. “But it real-
ly works. It probably couldn’t in the 
same way today, but it certainly worked 
then.” 

“The book is synonymous with the 
company’s spirit of innovation and in-
genuity,” says Abulfaraj, “and exerting 
ourselves to go as far as we need to, to 
achieve our goals.

“There is a lot of color and life too; the 
vibrancy of this book certainly embod-
ies the energy of the company and the 
department today. I think it is a good re-
minder of how committed Aramco has 
always been to its people in whatever it 
does.”

Download 
“The Art of 
Safety.”

By Judith Talbot

1940s 
“Aramco’s first 
safety posters 
was hand drawn 
works of art.”

1960s 
“Creativity 
knows no 
bounds.”

1950s 
“Bold imagery and in color.”

1990s 
“Reinforcing 
individual 
responsibility.”

2010 to 
2020
“Operational 
Excellence with 
safety a core value.”

2000s 
“Reimagining safety.”

1980s 
“Engaging the 
Aramco family.”
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Data is the new oil
Company launches new hosted big data program

Golfers flock to CEO tournament 

Aramco has launched a new hosted 
Masters in Business Analytics and Big 
Data program, which is a collaboration 
between Training and Development 
and the IE Business School in Madrid.

Abdullah O. Al Baiz, vice president 
of Digital Transformation, spoke of the 
central importance of data in the 21st 
century.

“Data is the future oil,” he said. 
“Data, if it is harnessed and utilized 
effectively, will add huge value to the 
company.”

Al Baiz made his comments while 
speaking at the virtual launch of the 
new program. 

“Aramco will need even more data 
specialists in the future. Many more. 
This program is essential to bridge the 
skill gap and achieve an effective digi-
tal transformation,” Al Baiz said.

The highly regarded 20-month pro-
gram was originally planned to com-
mence with a two-week session in 

Sponsored by the Saudi Aramco presi-
dent & CEO and organized by Saudi Ar-
amco Golf Association (SAGA), the CEO 
Cup Golf Tournament began back in the 
1970s, and it has been held annually 
continuing the tradition ever since. Ar-
amco has been a leader in golf through 
hosting and participating in various golf 
tournaments at company residential 
communities and other golf facilities 
throughout the Kingdom. 

Ahmed A. Al-Subaey, vice president of 
Marketing, Sales and Supply Planning, 
also serves as the chair of SAGA, said, 
“The annual CEO Cup is a sporting tra-
dition like no other as this is a rare sport-
ing event sponsored by a CEO of a major 
company in Saudi Arabia.

“In line with Vision 2030, Aramco is 
continuing to play its part in helping golf 
to grow among all demographics, while 
leading environment stewardship and 
business network opportunities,” said 
Al-Subaey.   

Nabil A. Al Nuaim, vice president of 
Corporate Affairs, who participated in 
the CEO Cup Golf Tournament com-
mented on the golf industry, stated, 
“This is a great time that provides mul-
tiple opportunities for huge enterprises 
from all over the world to join, and be 
a part of golf in the Kingdom, especial-
ly with the recent shift. The Kingdom 
is striving to expand to attract more 
investors. I believe that this year, golf 
has truly accelerated and became more 
popular, especially during the pandem-
ic. It is the perfect activity and place to 
relive stress while enjoying the scenery. 
With vast spaces that promote social dis-
tancing, it has been the perfect sport for 
many.”

Madrid. The induction and first face-
to-face session was shifted to an on-
line format as a result of the COVID-19 
pandemic. The program will in the 
future include three weeks of classes 
in Madrid and five weeks of classes in 
Dhahran, coronavirus conditions pend-
ing. 

The IE Business School was found-
ed in 1973 as the Instituto de Empresa 

“Given the challenges nowadays 
and also looking into the future, there 
is no option other than to embrace 
digital transformation,” he said.

“I am confident that our partici-
pants will enjoy great success. We 
will demonstrate this with our strong 
relationship with IE. Our company is 
excited about development, and be-
lieves in effective and strong collabo-
rations with top schools.”

Lee Newman, Dean of IE’s School 
of Human Sciences and Technology, 
and Borja González del Regueral, the 
school’s vice dean of Data Science 
and Technology, attended the online 
event. 

Newman spoke about the expand-
ing role of analytics in business, while 
del Regueral explained how IE is a 
global leader in data science initia-
tives.

Manuel López Martín de Blas, a pro-
fessor in information systems man-
agement at the school, closed the 
ceremony, thanking the attendees for 
their participation.

and is now part of the IE University.

Nabil K. Al Dabal, vice president of 
Human Resources, said these hosted 
university programs are very import-
ant to the development of the compa-
ny and its employees.

“I see Aramco as a human company, 
as it supports the development of its 
employees,” Al Dabal said. 

By James Tolland

By Dalia Darweesh

On the tournament 
The tournament is organized and man-

aged by SAGA in Dhahran, and in collab-
oration with the Rolling Hills Golf Club 
(RHGC).

Held annually, the tournament is open 
to all Aramco golfers. Historically a gala 
dinner and award ceremony presentation 
attended by the CEO followed the event. 
This year, due to COVID-19 precautionary 
measures, the award ceremony has been 
postponed to a later date.

During the two-day event this year, the 
golf course’s difficulty and high winds 
were a challenging factor on both days 

of the tournament, said Minhaj U. Khan, 
senior consultant at Corporate Affairs 
and vice chair, SAGA. Over 278 golfers, 
inclusive of members of corporate man-
agement, participated in this year’s event 
making it the most successful in its histo-
ry, said Khan.

Edward R. Devlin, HR advisor, and pres-
ident of the RHGC explained how the 
success of such a tournament required a 
huge team effort from the CEO’s office, 
Community Services, Catering, and Gar-
dening Services. “We are very lucky and 
fortunate to have such support. The ded-
ication and enthusiasm from everyone 
who has been involved, including volun-
teers, was outstanding,” said Devlin. 

When asked about his round, Abdul-
latif A. Omair, general supervisor at the 
Reservoir Description and Simulation De-
partment, said, “I birdied Hole 6, while 
boggying another. It was a nice chal-
lenge, especially with such a wind howl-
ing — but that’s the beauty of golf, it’s a 
humbling game.”

Membership of the RHGC keeps grow-
ing, and it is the largest self-directed 
group (SDG) of all SDGs in the Dhahran 
Aramco residential community. Within 
the last four years, women membership 
has increased from 12 to 60, and in total, 
there are 771 members today. Golf is a 
great sport, and an activity that promotes 
well-being. 

(Photos: Chris Villegas)
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Become a patient at Johns 
Hopkins Aramco 
Healthcare (JHAH)
Eligible Saudi Aramco employees and their dependents are 
invited to register for health care at JHAH.

For more information on how to change your registration, 
contact your local HR Service Center or visit HR Online, or 
scan the QR code below for detailed instructions.

Don’t wait, vaccinate. We can’t spell immunity without “U.”

JHAH Patients:
We took the COVID-19 vaccine

Well-being
Caring for your health and wellness

LEGAL DISCLAIMER: All health and health-related information contained in this Johns Hopkins Aramco Healthcare company material is intended to be general in nature and should not be used as a 
substitute for a visit with a health care professional. The advice is intended to offer only a general basis for individuals to discuss their health and medical conditions with their health care provider. Your 
health care provider should be consulted regarding matters concerning the medical condition, treatment, and needs of you and your family.

Vaccines are successful public health 
measures, which greatly reduce infec-
tious diseases, and are proven to be 
safe and effective. They have helped 
protect the world from devastating 
diseases such as polio, measles, influ-
enza, tetanus, and hepatitis.

Yet, even with their successful histo-
ry, trust in the COVID-19 vaccination 
process is still fragile. Misinformation, 
conspiracy theories, and rumors all 
contribute to an unnecessary fear of 
and doubt in even the most educated 
populations across the globe, result-
ing in “vaccine hesitancy.” This pro-
longs the spread of infectious disease 
through delays in people taking the 
vaccine.

Amid the current global pandemic, 
the race to population immunity is a 
worldwide challenge that can only be 
achieved by everyone taking the vac-
cine.

No vaccine fatalities
Focusing on the rate of effective-

ness for each COVID-19 vaccine can 
distract us from the proven fact that 
all the vaccines are 100% effective 
in stopping deaths and greatly re-
duced hospitalizations during vac-
cine trials.

No deaths have been reported as 
a result of taking any of the vac-
cines.

“Don’t wait for the next best thing,” 
Dr. Jaffar Al-Tawfiq, the director of 
Infection Control at JHAH and a lead-

Read the positive experiences from 
our patients who took the COVID-19 
vaccine at JHAH:

•“Thank you, JHAH. I registered 
and booked my appointment within 
less than 24 hours. Your efforts and 
the efforts of all of my colleagues 
in the front lines are appreciated.”

— Mariam Al Sulaiman

• “Through the grace of Allah, I 
have received the COVID-19 vac-
cine at the JHAH ‘Udhailiyah Vacci-
nation Center. A few hours have 
passed since I took the vaccine and 
I have not experienced any side 
effects.”

— Aqeel Al Alawadh

ing international COVID-19 expert, 
advised, “Take the COVID-19 vaccine 
that is available, as the approved 
COVID-19 vaccines can stop hospital-
ization and death.”

Being vaccinated does not neces-
sarily make you immune from get-
ting infected by SARS-CoV-2, but if 
you are infected and vaccinated, the 
inoculation will stop COVID-19 from 
progressing to serious illness and hos-
pitalization.

By Layal Al Khatib End in sight
Waiting until other people around 

you get vaccinated, or waiting for 
what you think is the “right” type of 
vaccine can be detrimental. With ev-
ery day that passes without being vac-
cinated, you are increasing your risk 
of being exposed to SARS-CoV-2, be-
coming infected, and assisting in the 
spread of the virus throughout your 
community.

The finish line to this pandem-
ic is near, and only you can help us 
achieve population immunity with 
your support and active participation 
by taking the COVID-19 vaccine, en-
couraging your loved ones to do the 
same, and continuing to abide by 
JHAH’s 3 Ws: wash or sanitize your 
hands, wear a mask, and watch your 
distance.

What you should do today:
Register for the COVID-19 vaccine 

and get vaccinated as soon as pos-
sible, protecting yourself and your 
loved ones from spreading the vi-
rus.

• “I received the COVID-19 vaccine 
as part of the Aramco COVID-19 
vaccination campaign. Thank you to 
the Ministry of Health, Aramco, and 
JHAH.”

— Rami Kurdi 

• “Thank you JHAH for your special 
efforts and for the amazing team 
who welcomed me and guided me in 
the most perfect way at the vaccina-
tion center. Keep up the good work!”

— Badriyah Al Omayri

• “Thank you Aramco for caring for 
your employees and dependents, and 
thank you JHAH for organizing the 
COVID-19 Vaccination Program.”

— Mohammad Al Saflan
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Jiddah is a city that hosts great con-
trasts: on the one hand, it is a large, 
modern metropolis, and on the other, it 
is has always existed.

Some say the city houses the tomb of 
Eve, from which the name of the city is 
said to be derived: جدة “Jaddah,” mean-
ing “grandmother.” On one side there 
are modern buildings and malls; on the 
other side the old city, Al Balad, with its 
ancient buildings and souqs. It is a won-
derful combination that makes this 
coastal city lying on the Red Sea differ-
ent from all other cities in the country. 

There is no detail that can be over-
looked if you want to enjoy this compli-
cated combination. On the roads, there 
are modern open-air sculptures and 
works of art, usually on traffic round-
abouts, designed by international artists 
and installed on the orders of former 
mayor Mohamed Said Farsi, who want-

ed the city to look like a cultural mas-
terpiece.

On the promenade by the water, you 
can park your car and enjoy a long 
walk. The whole setting invites you to 
savor every step while being lulled by 
the sea breeze. The promenade is in-
terspersed by beautiful white walled 
mosques that overlook the sea. One in 
particular, Al Rahma mosque, is a tur-
quoise-domed structure built out across 
the water and anchored to the shore by 
a low walled walkway. Known as the 
“floating mosque,” at high tide it ap-
pears to hover over the swell.

At sunset, the King Fahd’s Foun-
tain lights up. At 312 meters high, it 
is the tallest fountain in the world. 
Three large pumps work to supply the 
625 liters of water per second it uses, 
pumped out at an incredible average 
speed of 375 kilometers per hour. An-
other modern record that Jiddah can 
boast is its flagpole in King Abdullah 
Square. Standing at 171 meters, it is the 
tallest flagpole in the world — since its 
installation in 2014.

The modernity of Jiddah can also be 
savored by going to the private beach-
es, where you can enjoy snorkeling and 
scuba diving to see the rich coral reefs, 
or enjoy a simple boat trip. From Obhur 
Creek, north of the city, you can rent 
boats with a crew to guide you around 
this luxurious residential area.

Then, there is the old town, Al Balad. 
In 2014, UNESCO added the area to its 
list of World Heritage Sites, citing the 
neighborhood as “an outstanding re-
flection of the Red Sea architectural 
tradition.” Here there are intricately 
designed white buildings, several sto-
ries high, built using coral and boasting 
elaborate hand-carved wooden shut-
ters and colorful rawasheen balconies, 
known as mashrabiyyahs. Some are 
painted bright green or blue, others 
are naturally brown. The houses were 
built between the 16th and early 20th 
centuries, during which time Jiddah 
grew from a small fishing settlement to 
a fortified walled city, largely thanks to 
its position on the Indian Ocean trade 
route and as the gateway to Makkah.

All across Al Balad, the houses have 
been built closely together. The shadow 
of one building falls on the next, shad-
ing them from the sun. Inside, rooms 
are spread out on several stories. In the 

old days, the ground floors were 
kept for offices and commerce 

with living quarters upstairs. 
Most families would also rent 

out rooms to pilgrims on 
their way to Makkah.

Meandering in the 
narrow alleyways 

you feel you are 

By Chiara Ciampricotti Iacoangeli

in one of the Kingdom’s most evoca-
tive quarters, with merchants’ residenc-
es leading to old souqs and traditional 
bakeries. Behind the buildings peeks the 
high minaret of the Al-Shafi’i Mosque, 
the oldest in the city and one of its most 
important Islamic sites.

Many buildings have been lost, and 
preservation comes with its own set of 
obstacles, especially with the tight spac-
es between dwellings. Al Balad has 600 
protected buildings. Many houses have 
been sensitively restored in recent years. 
Empty spaces have become quirky cafés 
or art galleries and woodwork work-
shops.

From the small patio downstairs to the 
open rooftop area, Naseef House has 
been entirely renovated. It was built at 
the end of the 1800s, when it housed a 
wealthy merchant family where they re-
ceived important visitors to Jiddah. From 
1925, King Abdulaziz Ibn Saud used the 
house as a royal residence. The ceilings 
are high and reception rooms grandiose, 
and in the middle of the house a wide 
wooden staircase runs all the way up. 
The stairs were built for horses or cam-
els to bring food to the kitchen on the 
top floor. 

Jiddah’s motto is “Jiddah Ghair,” 
meaning “Jiddah is different.” It certain-
ly is different and well worth a visit.

Old and new rub shoulders on the 
shores of the Red Sea

Aramco’s old headquartersTomb of Eve Al BaladKing Fahd’s Fountain

Al Balad Bayt 
Jiddah Museum

Al Balad Library

Al Balad Matbolli 
House & Museum

Promenade mosque  
(Photos by Chiara 
Ciampricotti Iacoangeli)
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Photographic 
memory
Working offshore on Safaniyah No. 1
Assistant driller Dallas Ives works high up 
on Safaniyah No. 1, Aramco’s first offshore 
well, in this photo published in the “Sun and 
Flare” in August 1951. Safaniyah No. 1 came 
in at about 8,000 barrels per day. Further 
drilling continued at Safaniyah, using one of 
the world’s largest marine drilling units, the 
“Queen Mary.”

Saudi Arabia is home to a dazzling 
variety of ecosystems and an interna-
tionally significant biodiversity.

“On World Wildlife Day, we should 
think about the areas we live in and the 
species that share the same environ-
ment,” said Rana M. Al Ghamdi, who 
works in the Awareness Group within 
the Environmental Coordination Divi-
sion.

“The little things help, like provid-
ing water for the birds that land in 
our neighborhoods, watching out for 
dhubs or camels while driving, noticing 
signs and fenced areas, and avoiding 
littering,” Al Ghamdi said.

“We need to be aware of the fact that 
we share this planet with valuable spe-

It’s the little things that count on World Wildlife Day
cies that deserve our respect and effort 
to keep their environment clean,” she 
said.

World Wildlife Day is celebrated on 
March 3 every year. The United Na-
tions General Assembly chose this day 
to commemorate the signature of the 
Convention on International Trade in 
Endangered Species of Wild Fauna and 
Flora (CITES) in Washington, D.C., in 
1973. 

The CITES treaty ensures that the in-
ternational trade of animal and plant 
species is regulated and that wild pop-
ulations are protected from endanger-
ment or extinction. 

Saudi Arabia is home to 499 bird spe-
cies, 117 mammals, 107 reptiles, 266 
corals, 1,230 fish, eight amphibians, 
and over 2,400 flowering plants.

Like many parts of the world, there 
is a growing loss of biodiversity in the 
Kingdom’s natural and semi-natural 
habitats. Causes include careless off-
road driving, excessive firewood collec-

tion, uncontrolled animal grazing, and 
the increased shifting of sand and dust.

The Kingdom is tackling this decline 
through the Saudi Vision 2030 program.

Aramco’s protected areas play a role 
in achieving the Kingdom’s long-term 
environmental goals.

To date, 10 sites with over 500 species 
of birds, reptiles, mammals, butterflies, 
and plants have been designated and 
are protected within Aramco Biodiver-
sity Protection Areas, including at least 
55 endemic species or subspecies.

These sites include:
• An 8,000-m2 artificial wetland with-

in Khurais’ 38-km2 reserve, which pro-
tects the habitats of at least 22 plants, 
42 birds, three reptiles, and seven 
mammal species

• A 2.9-km2 wetland in Abqaiq, which 
supports native wildlife and migratory 
birds after 25,000 native trees were 
planted in 2018

• A 49-km2 sanctuary in Abha, Asir 
— home to 23 of the 50 species listed 
as high conservation priority nationally 
by the Saudi government, four inter-
nationally threatened species, and 10 
regionally endemic species — protect-
ed by a 50 km, 2.5-meter high security 
fence

For more information on Aramco’s 
environmental efforts, visit saudiaram-
co.com.
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Old and  
new rub 
shoulders 
on the 
shores of 
the Red Sea

see page 10

Tahany J. Ramadhan, a financial analyst 
at the Treasury Services Department in 
Dhahran, captured this image at the Jwatha 
Public Resort in al-Hasa on a recent trip. 
Although she lives in Dammam, she spends 
her weekends in al-Hasa, her hometown. 
Ramadhan used her iPhone XS Max. She has 
been with the company for 16 years.

Flowers in 
the form 
of the 
Kingdom
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