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The juxtaposition of art and safety is not an obvious one. Art is about creativity, imagination, 
and challenging norms to discover and express new ways of sharing the human experience. 
Safety is almost the polar opposite of this. It requires adherence to rules and procedures, 
and following tried and trusted methods to ensure a better life for all. Safety practices exist 
to protect life and limb, while art is an expression of the most sublime of human endeavors, 
and the pinnacle of human needs – creating works of beauty and resonance that help 
identify us as a community.  

Over the past 80 years, Saudi Aramco has faced the unique challenge of promoting safety 
education by harnessing this juxtaposition and bringing art and safety together. From 
the company’s earliest days, operating as the California Arabian Standard Oil Company 
(CASOC), it was understood that safety underpinned the company’s success, and that safety 
education was an integral part of its operations. Ever since the arrival of the first safety 
engineer in the port of Al-Khobar in 1940, Saudi Aramco has used creativity to promote 
safety at work and in the communities in which it operates.

The safety engineers, educators, designers, and writers who were instrumental in safety 
promotion are unlikely to have viewed themselves as artists, or indeed that the product of 
their efforts was art. In fact, they were primarily technical safety experts using all means at 
their disposal, including art, to make Saudi Aramco’s workplaces as safe as possible. Saudi 
Aramco and the Art of Safety brings together a broad overview of the work of these safety 
practitioners; however, it is not only a book about safety. It is a visual story that outlines 
a journey of how art was harnessed in the interests of safety, and in turn how safety was 
ingrained in the very culture of Saudi Aramco.

The application of art to corporate ends, and safety in particular, is not unique to Saudi 
Aramco. In the U.S., a government sponsored program between 1936 and 1943, led by the 
Work Projects Administration, published more than a thousand posters to publicize exhibits, 
community activities, theatrical productions, and health and educational programs. In the 
U.K., posters devoted to safety and accident prevention were published by the Royal Society 
for the Prevention of Accidents from the 1930s to the 1970s, while in The Netherlands 
during the early decades of the 20th century, the country’s Labor Council published a series 
of posters that have become renowned for their graphic and sometimes macabre depiction 
of workplace accidents. 

What makes Saudi Aramco’s contribution to this oeuvre unique is its longevity, its diversity, 
and its breadth. With its beginnings in 1940 it continues to this day; the company has 
boasted unparalleled diversity, with an audience comprising multiple languages and 
cultures; and its safety communications not only address workplace safety but also 
community, industrial, and environmental safety.

This book brings together a small selection of the many thousands of individual safety 
communications materials produced by the company. It reflects the journey taken in 
building an organization where safety has always been, and always will be a foundational 
principle. To enhance this visual journey, the material is presented chronologically, starting 
from the very first posters created in 1941, and ending with the array of multilingual 
materials supporting the company’s Lifesaving Rules in 2019. Posters are also categorized 
to give a clear idea of how perceptions of safety and its representation have changed over 
time, together with the issues addressed.

This method serves to tell the story of how safety practices evolved at Saudi Aramco, as it 
grew from a New York-based oil exploration and production company to an international 
energy and chemicals hub in Dhahran that transformed the Kingdom of Saudi Arabia.

This transformation of both the company and the Kingdom is reflected in its safety 
communications materials. In the absence of printing presses preceding industrialization of 
the Kingdom, enterprising engineers took on the task of hand drawing posters with these 
individual works of industrial art giving birth to an enduring spirit of innovation in safety 
communications. As the Kingdom’s road network expanded in the 1980s, so too did the 
company’s attention to road safety. As communities grew around oil facilities, so did advice 
and information about safety in the home and communities. The essence of the safety 
advice and information provided has changed little over the past 80 years but the means in 
which it has been presented has transformed the understanding of safety, and woven it into 
the company’s very fabric that has made Saudi Aramco a provider of energy to the world. 

While the intention of this book is not to provide safety advice, it is nevertheless replete with 
such advice. The wealth of guidelines and instructions found in these pages – whether as a 
reminder to wear the correct protective equipment, keep household chemicals out of reach 
of children, or drive according to road conditions – are as relevant today as when they were 
first issued. The effectiveness of this messaging, however, is tied to context. The posters 
making up the lion’s share of this book, together with other publications, are held up as 
historical artefacts rescued from filing-cabinet archives where they have been stored since 
their initial production and release. 

Everything seen within the coming pages was at one time pinned to walls, or placed on 
desks in workshops, oil rigs, offices, and laboratories – in fact, in any location where Saudi 
Aramco personnel spent their time. The posters “have been torn loose from their original 
living context.”1 They are presented here as artistic creations that, through safety, tell an 

ongoing journey of corporate social responsibility (CSR). While their unifying topic is safety, 
collectively they produce a narrative that began when the seed of safety was first planted in 
1940, and grew into the CSR ecosystem that Saudi Aramco sustains today.  

Posters are never designed as enduring works of art. They “are ephemeral and transient 
… Most are forgotten as quickly as they are produced.”2 In the case of safety, they are 
intended to communicate a message as simply and unambiguously as possible. This is the 
language of posters; using visual techniques to communicate simply, yet effectively. 

Poster design is often centered on “hitting the viewer in the eye”3 as this medium has to 
often compete for space, with their limited lifespan being taken into account. However, this 
is not especially the case with Saudi Aramco, where each workplace has a dedicated space 
designated for monthly safety publications. Although not fighting for space, posters do 
compete for attention to get their message across. Familiarity can also be an issue – a poster 
in the same place, every month, albeit a different design, does creates a challenge; getting 
the viewer to recognize there is in fact a new topic and design occupying the space, and 
stopping long enough to take in a message. “Posters are supposed to shout,”4 but in the 
case of safety posters the message must be clear and unambiguous. There is no room for 
misunderstanding, and so there are times when “shouting” to be seen must take second 
place to the poster’s priority; projecting a clear and understandable safety message.

The designers whose work appears in this book have faced a wide range of challenges 
over the decades, some of which were, and still are, particular to Saudi Aramco. The most 
obvious of these is the bilingual requirement to have both English and Arabic text for the 
company’s primary target audiences. At first glance this obstacle appears to be quite simple, 
however, it does raise a number of issues. The most immediate is translation, as the majority 
of the materials are created in English and then translated into Arabic. Translation is an 
art in itself and different approaches can affect the understanding of the final product. 
Examples of the difficulties of effective translation are laid bare in the coming pages, but 
one example from 1981 is a clear illustration of the problem. An electrical hazards poster 
for the home was headlined “Beauty and a beast,” which when translated into Arabic was 
titled “Beauty and a hazard,” reflecting the subtle challenges associated with rhyming in 
different languages, and cultural reference points with the fairytale innuendo truly lost in 
translation. 

Another more visual challenge was typography because in print, English and Arabic behave 
very differently. Arabic is always written in cursive script and there are no capital letters. 
This makes the creation of fonts that look the same in both languages a challenge. Where 
Arabic flows, English is staccato. Where English adds space between letters to fill a line, 
Arabic stretches a single letter to take up space. Nevertheless, Saudi Aramco’s designers 
found ways of turning this into an opportunity, experimenting with Arabic typography in a 
way that was far ahead of its time. 

Yet another challenge was making similar topics interesting and eye-catching month after 
month, year after year. The stickmen of the 1940s quickly gave way to more elaborate 
artwork as professional Lebanese artists took over design from engineers in Dhahran. By the 
1970s design was controlled by the newly created Loss Prevention Department, while the 
printing and production of safety materials was being done in the fast industrializing areas 
surrounding Dhahran. Artistic techniques adapted with the times yet were still influenced 
by their cultural and corporate environment. This was evident in the changing depiction of 
people and their pastimes, as when American ownership of the company ended in 1988, 
and the Saudi Arabian Oil Company was created. No longer did foreign travel and water 
sports feature quite as frequently, and more practical home safety advice came to the fore.

The fortunes of these publications also followed the rise and fall of the oil price, as well as 
global events. In the aftermath of World War II the sudden surge in employment at Aramco 
created an intense need for safety information. With the energy crisis of the mid-1970s and 
the rapid expansion of the company’s operations, the production of safety publications was 
reinvigorated following a period of relative quiet. The early 1980s again saw a similar spurt 
of new safety publications – all of which are still being produced today. 

The longevity of posters, and the durability of Saudi Aramco’s safety publishing output, 
is symptomatic of the company’s safety culture, while also being an important element 
of it. Posters imbue a safety culture on two levels – in abstract they are a reminder of the 
pervasiveness of safety, keeping it constantly fresh and challenging. At a concrete level 
posters are cultural because they are art. Despite their temporary nature they remain cultural 
artefacts that have made a real and lasting contribution to the visual heritage of Saudi 
Arabia, and indeed to Saudi Aramco’s tradition of CSR.

This book is a vibrant reminder of the enduring centrality of safety for Saudi Aramco, of 
how the success of the company was and is built on its people, and how cooperation and 
shared experience made safety a key part of everyday life.

It is also a celebration of Saudi Aramco’s accomplishments, the innovation and resilience of 
its safety pioneers, the imagination that led to a flourishing creativity in the realm of safety, 
and the people who turned art from artefact into a lived reality. 

* References can be found on Page 396.
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Eye safety  |  1942 Position yourself in a safe location  |  July 1941

Fire prevention  |  Date unknown Materials handling  |  1942
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Hand tools  |  1942

Road safety – defensive driving  |  1942
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Photos for posterity

Each poster from this time was painstakingly created by an engineer at a 
drawing board and from there was directly pasted onto a wall to share its 
message. Because the posters were not mass produced their preservation 
was difficult. The harsh climate, with high temperatures, humidity, wind, 
and sand would have caused the paper to perish and tear, and the 
ink to run and fade. As no duplicate copies were available to preserve 
for posterity, the safety engineers resorted to photography to ensure 
their work would not be forgotten. While not every single poster was 
photographed, the great many that were give a comprehensive view  
of the range of topics and the artistic ability of the engineers who  
created them.

These photos were kept by generations of Saudi Aramco engineers and 
only recently came to light as they had been held in a personal collection 
and were returned to the company as part of a haul of historical photos. 
The photos shown here are at their original size. 
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Storytelling posters
CASOC poster No. 47, Excavation safety, 1942

Industrial safety posters at the time usually relied on a simple message 
warning about a particular hazard, such as “Protect your hands” or 
“Falls can be fatal.” However, these sorts of hazards and workplaces 
were unfamiliar to many working for the company at this time, meaning 
posters were adapted to communicate not only a slogan, but also tell 
an entire story. As the creators of the posters could not rely on previous 
experience in the workplace to convey their messages, they needed to tell 
a story from the origin of the hazard to safe completion of the job. Posters 
were also “consumed” differently, with workers collectively gathering 
around to discuss them, rather than only seeing them in passing, as was 
commonplace in other more advanced industrial workplaces.

The hazards of open excavations are shown in this poster, starting at the 
top right with workers creating a trench and then going home for the 
night. A hapless victim falls into the unguarded trench and is found when 
the workers return the next morning. The final panel presents the ideal 
situation which includes a barricade and a neatly arranged workplace 
against a setting sun.
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Fire prevention  |  1942

Good housekeeping  |  August 1941
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Rotating equipment  |  1942
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Road safety – pedestrians  |  1941 
Poster on display next to a fire extinguisher.

Road safety – defensive driving  |  1942
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Journey safety  |  1941
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One of the many bomb shelters built during World War II in the camp after 
an Italian aircraft dropped its bombs on Dhahran, although the raid had 
been destined for Bahrain.

Bombing raid

The morning after Italian aircraft inadvertently bombed Dhahran in 
October 1940, locals went to inspect the damage. One American resident, 
Oliver Boone, had his camera to hand and captured the scene, including 
people gathered at the bomb site and the minimal damage to pipes.

The impromptu inspection was not without a moment of drama as 
Wallace Stegner describes in Discovery! The Search for Arabian Oil.

“The next morning at Dhahran there were about 50 or 60 Americans, 
along with a number of Saudis, scratching around in the line of small 
bomb craters that ran along a level stretch of ground, then up and over 
a rise and down the other side. They were searching for bomb fragments 
to keep as souvenirs. All at once Oliver (“Danny”) Boone burst from one 
of the craters, running as if for his life. The others, following his panic-
stricken, backward-straining gaze, saw two Saudis who had just come 
over the rim, each carrying a dud bomb.” The unexploded bombs were 
later safely disposed of.
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Safety communication  |  1942 
 
The “blackout” poster encourages observance of the nighttime blackouts 
to prevent enemy aircraft from using the lights as a target.
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The deadly gas 
CASOC poster No. 56, Home safety, 1942

From the very beginning of Aramco’s safety awareness development, 
efforts were made to promote safety at home. Two surviving examples  
of this are “Kill the mosquito before it kills you” and warnings on  
“carbon monoxide.” The carbon monoxide poster shows the grinning 
specter of “Death” leaning over a sign warning of the hazards of having 
fuel-burning heaters in enclosed spaces. Lying inert on the floor below the 
hooded figure of “Death” is a stickman body in a closed room.
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Fighting malaria
CASOC poster No. 30, Home safety, 1942

In 1941 CASOC launched a campaign to fight malaria, which was 
endemic throughout much of Saudi Arabia at the time. This poster was 
part of the education effort that saw the incidence rate of malaria fall 
from 200 cases per 1,000 employees in 1945 to virtually nil five years later.
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Aramco Safety No.113
Safety communication, 1948

At the end of World War II, CASOC saw a rapid expansion of operations, 
both in oil production and further afield in development and infrastructure 
projects, that would play a significant role in transforming Saudi Arabia 
into a modern industrial society. This had major implications for health and 
safety in the workplace due to the resulting rapid rise in the number of 
employees, which “soared from 2,000 in 1944 to over 20,000 in 1948,” 
as recorded in A Land Transformed.

While posters continued to be produced during this time, very few 
survived. Two of those that do, from 1948, after the company was 
renamed from CASOC to the Arabian American Oil Company – or 
“Aramco” for short – were produced in black and white. One of these 
promotes the idea of a safety culture with the words “Safety comes first,” 
and includes the company’s very first safety branding by using its logo of a 
palm tree in the desert.



PB40

er
a 

o
f 

th
e 

st
ic

km
an

th
e 

ar
t 

o
f 

sa
fe

ty

Road safety – rules of the road | 1948
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Road signs

As Aramco expanded rapidly after the end of World War II, so too did its 
fleet of vehicles. This expansion required training of drivers and education 
for all road users. Posters, such as that shown on the left, providing 
information on different types of road signs, were accompanied by the 
creation of the signs themselves. In the example above, a wrecked truck 
was used as a signboard – an implicit reminder of the consequences of 
not following the poster’s instructions.



PB42

er
a 

o
f 

th
e 

st
ic

km
an

th
e 

ar
t 

o
f 

sa
fe

ty

sa
fe

ty
 in

iti
at

iv
es

 
 

First-aid classes

First-aid classes were offered to employees from 1941 when they were 
taught the essentials of how to provide basic medical assistance such 
as bandaging wounds, immobilizing fractures, and cardiopulmonary 
resuscitation (CPR). The photo above was taken at one of the first 
classes organized by the Engineering Department, with Andy Anderson 
on the right. One of the course’s earliest attendees was a stockman, 
Suliman Saleh Olayan, who later went on to become a contractor for 
Aramco as part of the company’s program to encourage entrepreneurial 
development. Olayan later set up a trucking company, which became a 
New York-based conglomerate of over 50 companies. He is second from 
the left. The photo at the top is a stretcher-carrying exercise from a  
first-aid class conducted in 1941.   
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Before radio broadcasting was a possibility, other options were put to use. 
Here, a loudhailer mounted on a vehicle branded with the Aramco Safety 
logo makes safety announcements to passing workers.
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“How to get people  
to work safely”

In 1947, the Sun and Flare hosted a safety letter contest where both 
employees and residents were encouraged to write a letter on the theme 
“How to get people to work safely.” The winning letters, one each from 
Abqaiq, Dhahran, and Ras Tanura, were published in the April 18th 
edition, and their advice is still relevant today.



45PB

er
a 

o
f 

th
e 

st
ic

km
an

th
e 

ar
t 

o
f 

sa
fe

ty

Life magazine

An article from a 1945 issue of Life magazine displays a range of stickmen 
posters. These images were captured following a visit by journalists to 
Saudi Arabia. The Kingdom was in the headlines at the time with U.S. 
President Franklin Roosevelt having met with King Abdulaziz in February 
of that year aboard a U.S. navy cruiser in the Suez Canal. This meeting 
laid the foundation for strong U.S.-Saudi relations that would continue for 
decades. For this reason, magazine journalists had traveled to oil producing 
nations of the Middle East, to profile the industry and the people behind 
its success. These journalists recognized how posters, a common means of 
communication in workplaces throughout the world, had been adapted and 
transformed to suit the environment in which Aramco operated at the time.
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Poster prize

In 1948, with the rapid expansion of the workforce, including almost 
2,000 Italians from the former colony of Eritrea, the Engineering 
Department made a concerted effort to modernize the posters. Central to 
this effort was an employee contest to design a safety poster, the intent of 
which, according to the Sun and Flare, was “to arouse interest in accident 
prevention and safety consciousness on the part of all employees.” 

As a sign of the times, prizes were categorized into three groups – 
Americans, Arabs, and Italians – with the grand prize being a trip to either 
Paris, Mecca, or Rome depending on the nationality of the winner. A 
number of other prizes were also on offer, including radios, Rolex watches 
and canteen vouchers. This contest was promoted in the Sun and Flare, 
with all 136 entries put on display at various locations, including Abqaiq, 
Ras Tanura, and Al Aziziyah, to encourage voting. Thanks to recently 
discovered color photographs of the contest winners’ award ceremony, it 
is possible to still appreciate the very best-of-the-best submissions. These 
rare slides are all that remain of the early color posters produced for the 
company, but the first color posters were only printed in the late 1950s. 

The English and Arabic winners and the runners-up are in the photo on 
the facing page and a selection of the entries for the competition are 
presented on the following pages.
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William J. Matthews (right) is congratulated at the 1948 award ceremony 
for his winning poster (on the facing page) that won him a trip to France. 
The winning Arabic poster entry is on the left of the photo.
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Italian employees of Aramco also entered the competition. The winning 
entry (above) was created by Ottavio Fareri. It translates as “Those who 
follow the rules, will avoid any accident. Caution.”
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This Italian entry reads: “Keep your eyes open – Misfortune is watching 
and always ready to strike.”
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The short life of Joe Cigar

A great example of safety-related creativity was the arrival of “Cigar Man” 
– a short-lived character used in the Sun and Flare. From February 1947, 
Joe Cigar featured weekly with a tale about the woes in his life because 
of having failed to follow basic safety rules. Told in a folksy, fireside story 
fashion, the tales were accompanied by illustrations similar to those of the 
poster stickmen, albeit with more cigar-shaped appendages. 

“Tales of a cigar” cited statistics from a particular incident category 
to relay a serious message in humorous garb using puns, irony, and 
contemporary cultural references. For back injuries caused by not lifting 
heavy objects using the correct technique, the tagline is “It wasn’t his I.Q. 
that made him stoop-ed,” and to highlight an incident where a tool had 
slipped and caused a head injury – “Man uses wrench, on wrong nut.” 
Even Lana Turner, a famous actress from the 1930s, is mentioned when 
Joe Cigar talks about contact with hot surfaces, and when it comes to 
“striking against objects” Joe makes an impassioned plea: “Comrades, the 
time is ripe for revolution … I have presented facts and more facts, trying 
to convince you that it is time for revolution against industrial accidents 
and injuries.” Sadly, Joe Cigar did not remain when the company took 
a more formal approach to safety communication, but some of his wise 
tales can be seen on the following pages.
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Index of topics. Page numbers for poster topics are listed in Roman text. All other publications are listed in italics.

Anniversary celebration – 216, 217.

Chemical safety – 22, 81, 92-94, 186, 188, 194, 374.

Compressed air – 24, 81, 125.

Confined space – 290.

Electrical hazards – 16, 104, 125, 128, 172, 180, 183, 223, 236, 240, 279, 311, 316, 330-331.

Emergency preparedness – 362.

Environmental awareness – 282, 283.

Excavation safety – 29, 190, 279.

Explosive materials – 203.

Eye safety – 26, 81, 97, 102, 105, 139, 155, 193, 232, 316, 361, 374.

Fire prevention – 26, 30, 67, 81, 95, 140, 175, 183, 185, 190, 191, 196, 214, 232, 240, 274, 342-343, 352, 360, 387. 

First aid – 97, 98, 189, 199, 370.

Gas cylinders – 182, 199, 231, 237, 330.

Good housekeeping – 23, 30, 78, 81, 86, 98, 106, 107, 184, 190, 191, 195, 197, 199, 235, 311, 331. 

Hand tools – 27, 78, 116, 158, 171, 183, 186, 223, 290, 291, 314.

Hand hazards – 121, 128, 219, 247.

Heat hazards, see Safe in the sun.

Heavy equipment – 191, 203, 317, 353, 355, 366, 391.

Home safety – 36, 37, 76-77, 156-157, 185, 228, 234, 239, 240, 258, 285, 291, 315, 340-341, 343, 375.

Hydrogen sulfide – 257, 346, 363, 366.

Inspection and prevention – 123, 206, 209, 222, 227, 230, 239, 275, 374.

It’s up to you – 79, 91, 110, 113, 120, 127, 129, 133, 144-145, 147, 150, 151, 212, 225, 234, 235, 245, 268, 278, 281, 287, 322, 
350, 361, 367.

Journey safety – 25, 33, 161, 182, 203, 209, 220, 321.

Lifesaving Rules – 350, 389.

Materials handling – 26, 243, 320, 346.

Mental health – 228, 322.

Office safety – 208, 228, 391.

Offshore safety – 286.

Personal health and hygiene – 82-83, 99, 182.

Personal protective equipment, see Use of PPE.

Position yourself in a safe location – 26, 101, 114, 134, 178, 219, 356, 359.

Process safety – 25, 209, 240, 360, 368-369, 372. 

Ramadan – 326-327, 334, 374.

Recreational safety – 196, 219, 220, 226, 227, 229, 240, 280, 284, 312, 313, 323, 361, 373, 388, 390.

Road safety

Cycling and motorcycling – 119, 148-149, 163, 256, 390.

Defensive driving – 27, 32, 79, 87, 115, 125, 130, 136, 152-153, 154, 161, 176, 177, 190, 221, 224, 245, 271, 288, 289, 
301, 309, 318, 319, 324, 326, 327.

Education – 260-265, 272, 290, 300, 303, 310, 340, 344-345, 352, 386, 390.

Loose objects – 223, 281.

Maintenance – 242.

Pedestrians – 32, 84, 96, 136, 183, 197, 227, 247, 276, 277, 301, 357, 373.

Rules of the road – 40, 122, 131, 132, 138, 274, 325, 358, 373.

Tires – 208, 242.

Seat belts – 173, 208, 239, 273.

Speed – 159, 182, 187, 198, 218, 272, 324, 370.

Rotating equipment – 31, 200, 203, 240.

Safety communication – 17, 35, 38, 72-73, 124, 154, 185, 227, 256, 259, 347, 364, 373, 384-385.

Safe in the sun – 88-89, 146, 160, 180, 195, 196, 202, 215, 231, 238, 244, 285, 311, 317, 354, 357, 370.

Slips, trips, and falls – 78, 80, 85, 99, 132, 230, 373, 388.

Use of PPE – 81, 90, 91, 100, 116, 126, 140, 161, 162, 172, 175, 199, 202, 219, 227, 236, 243, 244, 287, 356, 361, 362, 365,  
366, 371.

Water safety – 88-89, 174, 181, 185, 215, 233, 256, 314.

Work permits – 191.

Working at heights – 117, 140, 158, 179, 287, 291, 308, 360, 375.
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Australian National Safety Council posters 1920s-1930s. https://www.joseflebovicgallery.com/pages/books/CL193-20/the-nation-
al-safety-council-of-australia-collection?soldItem=true.

Christensen, L.H., 2016. “The Poster as Curatorial Challenge,” Paper presented at 15th NORDCODE Seminar, Kolding, Denmark. 
https://www.sdu.dk/-/media/files/om_sdu/institutter/idk/konferencer/nordcode/papers/hjorthchristensenposter17_11.pdf.

Facey, William et al., 2006. A Land Transformed, Saudi Aramco, Dhahran.

Fielding, Steven, 2011. Posters and politics: 10 things we know, http://nottspolitics.org/2011/11/11/posters-and-politics-10-
things-we-know/.

IBM Poster program 1969-1979, www.visualmemoranda.com.

Lupton, Ellen, 2015. How Posters Work, Cooper Hewitt, Smithsonian Design Museum, New York.

McMurray, Scott, 2011. Energy to the World: The story of Saudi Aramco, Aramco Services Company, Houston, Texas.

Menedez-Navarro, Alfredo, 2015. The art of preventative health and safety in Europe, European Trade Union Institute, Brussels.

Scott, David, 2010. Poetics of the poster, Liverpool University Press, Liverpool.

Stegner, Wallace, 1969. Discovery! The search for Arabian oil, Serialized in Aramco World Magazine, Jan/Feb 1969 - Feb/Mar 
1970, Aramco Services Company.

Swuste, P., Van Gulijk, C., and Zwaard, W., 2010. “Safety metaphors and theories, a review of the occupational safety literature 
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Introduction footnotes, from page 11.
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3. Lupton, 2015.
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